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Announcing 
new Burroughs 


NU-KLEON 
Copy Sets 


) 3 arin copy Rect ‘and cafe paper into’ Sas. hi f a 
“package el Yo Suictoaatons lers usé the carbons ance and into the a eerebacketthiyer Ex try Ke 
ability like this can’t help’ but pull in’ more. profits. maricwarly when. you Proper ypur Ww 
‘Nu- n.sales talk with these hard-to-beat benefits: © 3 


EASIER TO HANDLE—Carbon paper and: second sheets come assembled. four" customer, 
counts.the sets she wants, puts her letterhead on top and.$he’s.ready. it 


MORE LETTERS PER DAY—She spends her fime typing ihstead of intérleafing paper and 7 
carbons. Turns 6ut more work and feels all the fresher for it at five: 


COPIES ALWAYS. PERFECT—Uniform, legible copies time after time. Your customer uses 
¥ spamking fresh carbon with each letter— —quality carbon. 


YWNEAT AND CLEAN—Her hands need never touch the carbon. Finished copies separate 
“from catbons*with an easy pull. Copy. sets store neatly inher desk. 


“ BUDGET ‘SAVER—Nu-Kieon copy sets allow your customer to.produce more letersi in less 
‘time-=productivity that shows up on the time-cost sheet, >,” 


Nu-Kleon copy sets ‘come: in boxes of 500 sheets, loose ‘or in ‘pads of 100 sheets each. 
‘Andeyou get a choice: got six Colors: white, goldenrod; green, pink, panary, and blue {one 
par per Ox). * : Burroughs & Nu-Kleon—TM’s 
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For descriptive folder with free samples, just thail this coupon. 


_Déaier Salés Department ‘ tk ee 
Burroughs Corporation, Detroit 32, Mighigan 
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25 per bookler 


KO-REC- TYPE 








KO-REC-TYPE’s new 25c Handy Pack means higher turnover 


and more profits for you 


Now the nation’s leading type-correction paper— 
nationally advertised on TV and in magazines—is 
available in the new 25¢ Handy Pack. Small, handy, 
it sticks to the side of the typewriter, and comes in 
two new sales stimulating displays: 


THE HANDY PACK COUNTER bDisPLAY—Place it by the 
cash register and you'll be sold out in no time! 
Each Handy Pack booklet contains 12 sheets of 
KO-REC-TYPE'™, enough to correct hundreds of 
errors. Sell the booklets separately at 25¢ each, or 
in the convenient box of 12 for $3.00. Either way, 


you'll get more new KO-REC-TYPE customers and 
ring up more KO-REC-TYPE sales than ever before. 


THE HANDY PACK CARD pispLay — A Handy Pack booklet 
is attached to each eye-catching card. Each display 
holds 36 cards. Display rack is supplied with initial 
order of 2 gross cards. Together, the display and 
cards make a perfect traffic stopper, sure to build 
impulse sales. 

You can order the Handy Pack in either or both of 
these new sales stimulator displays. Write now for 
dealer discount prices. 


EATON ALLEN CORP., 170 TILLARY ST., BROOKLYN 1, NEW YORK 
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RECOROING OSCICLOOR APH 


AT THE 
REMINGTON 
“LIFE TEST” 
LAB! 






To save you hours of customer call backs 
we split 1 second into 1,000,000 parts 


Most adding machines print on tape. 
This one is printing on steel film. 
How come? 

It’s that Remington “Life Test” 
Lab. 6 engineers. 6 technicians. And 
a battery of electronic instruments 
and fiendish tests. 

Right now they’re measuring the 
time an adding machine’s printing 
slug stays in contact with the platen. 
In millionths of a second. 

For the test, the Lab uses a thin 


sheet of steel film. Numbers are in- 
dexed and the machine is cycled. 

Plink! 

That split second of contact is re- 
corded and analyzed. It has to be con- 
sistent from cycle to cycle. It has to 
be long enough to produce crisp 
printwork, short enough to prevent 
smudging. 

As if that weren’t difficult enough, 
the Lab has ingenious ways of sim- 
ulating years and years of wear, and 


then retesting the timing. 

The “Life Test” Lab sets the stand- 
ards, and every part of a Remington 
machine must meet them. 

When the Lab finally approves, 
everyone is satisfied. Our people. And 
your customers. 


Office Machines Division 
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DEAR 
READER 


With all the discussion there 
has been recently about automa- 
tion’s effect on the stationer, you 
may be interested in a brief report 
on automation’s inroads in the pub- 
lishing business. 

Starting this summer, the circu- 
lation work and reader inquiry 
service of MobpERN STATIONER is to 
be handled by new equipment. A 
combination of IBM and Seripto- 
matic units is being installed for 
use by all the magazines of David- 
son Publishing Company. 

A punched card will do double 
duty, serving also as the master 
for printing address labels each 
month. The new equipment re- 
places an old system employing 
metal address plates. About three 
or four steps will be eliminated in 
adding new names or changing 
addresses on the circulation list. 

Thanks to the same new equip- 
ment, processing time on your pro- 
duct inquiries reaching us through 
the “Tell Me More” service in each 
issue will be reduced by about half. 

One further advantage of the 
new equipment will be its eventual 
use in tabulating survey returns 
and market figures to provide you 
with new industry information. 


Having evidence of automated 
data processing so close at hand 
made us especially appreciative of 
the recent comments of pen maker 
John D. Sheaffer. During his visit 
to the New York Stationery Show 
he was quoted as predicting that 
US. writing instrument industry 
figures for this year will exceed 
1960 totals in both unit production 
and dollar value. 

“No matter how great the ap- 
petite of mechanized or electronic 
equipment,” said the Sheaffer Pen 
Co. official, “all such equipment 
depends on human handwriting 
for nourishment. The more ma- 
chines in use, the more writing it 
takes to feed them.” 
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NEW COLLATORS 

Now you can order Royal Snap-Free 

Forms — not two, three, four-part sets — but all 

the way up to eight-part sets! 

8-PART SNAP-OUT COLLATOR — Schriber Machinery Co., Dayton, Ohio 


NEW EQUIPMENT 


NEW ROTARY PRESS means faster-than-ever 
service for you and your customers — plus the 
finest quality printing in the forms industry! 





Royal 
sell, r 


PLU 
RO} 


CUSTOM —BUILT 
ULTRA HIGH-SPEED ROTARY PRESS 
— American Type Founders Co., Inc. 
Elizabeth, N. J. 


MODERN STATIONER 





NEW ROYAL NAME 


We believe you'll agree our new name fits us better than 
our former Royal Register Company tag. Only the name 
is new. Same people, quality, service! 


NEW SNAP-FREE FORMS IN MANY NEW SIZES 


Customers can't stump you on sizes. We make 
‘em all . . . so you can sell ‘em alll 








Ree: 



































BIGGER- THAN-EVER PROFITS FOR YOU 


Royal gives you more to offer, more to 
sell, more profit opportunities every day! NEW YORK, N. Y. 75 Ibs. 


PLUS 40% SAVINGS VIA eee DETROIT, MICH. 75 Ibs. 6.21 3.84 


ATLANTA, GA. 75 Ibs 7.21 4.36 


ROYAL’S SPECIAL EXPRESS RATES ST. LOUIS, MO. 75 ibs. 7.55 4.54 





DEALER'S ADDRESS WEIGHT REG. EXPRESS ROYAL RATES 
$3.97 $2.44 

















Write today for Special Dealer 
@ e B U S N E S S neeelit New _ Illustrated 
y Catalog, Pri d Discounts. 
340) 7-O F FORMS, INC. atalog, Prices and Di 


Address Dept. | for fastest re- 
NASHUA,! NEW HAMPSHIRE sponse. 


FORMERLY ROYAL REGISTER COMPANY 


---for more details circle 50 on last page 
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Electric Typewriter 400 

The distinctive new “Matura” line 
of streamlined standard and electric 
Triumph typewriters was shown for 
the first time in the United States 
at the 1961 NOMDA show by the 
Imexco Trading Corp. Among its 
exclusive technical construction 
achievements are __ precision-built 
carriage tracks, a “perlon shoe” 
transmission which eliminates power 
roll wear, 10-stop tabulator and 





skip key and a host of other features to provide extra smooth 
and quiet operation, perfectly uniform impressions and crisp 
clear multi-carbon copies. The “Matura” line will be offered to 
a selected group of dealers on an exclusive franchise basis as- 
suring protected high profits. U. S. distributor of the entire 
Triumph typewriter line is Imexco Trading Corp., 5 East 17th St. 


New York, N. 7. 


Note Paper 401 

' Spalding Publishers, Inc., 1020 
West 94th St., Chicago 20, IIl., pre- 
sents “Egghead” note paper pack- 





aged in colorful orange, pink and 
black boxes, for ages 5 to 95, fea- 
turing a  quizzical —be-spectacled 
character to which you supply the 
personality and humor in preference 
to prefab greeting card humor 
“Egghead” note paper supplies ample room for a_ short 
note or a full letter. Twenty 8x10 


20 matching envelopes and instructions to show how easy it is 


“Egghead” note sheets, 


to convey a variety of moods and thonghts are packed in each 
box designed to retail for $1. Sheets can also be used as a fun 
party game, as outlined on the reverse side of the instruction 
sheet. 


Notebook Dictionary 402 

A new 32-page notebook size dictionary, the first of its kind, 
has been introduced by Dennison Manufacturing Co., Framing- 
ham, Mass. Containing over 15,000 words in syllablized form, 
the new Dennison product provides modern definitions, parts 
of speech and correct word pronounciations. It is staple-bound 
and hole punched to fit all standard two- or three-ring note- 
books. The Dennison Webster’s Dictionary, with accompanying 
index divider, is available in two sizes: 11” x 84%” and 10%” x 
8”, both to retail at 39 cents. The Dictionary unit plus a five- 
subject Index Divider Set, in the same two sizes, will be avail- 
able at 65 cents retail. 


New Desk Line 403 


~ Plastic tops, tapered pol- 






ished brass legs and walnut 
finish are featured in a new 
low-end line of office furni- 
ture introduced under the 
name “Top Brass” by the 
new management of Central 
Desk Manufacturing Co., 454 
Armour St., Chicago 22, Ill 


In addition to the secretarial 


“L” unit shown here, the Top Brass line includes executive desks, 


bookeases and a matching wastepaper basket. New president of 
the 79-year-old Central Desk Company is Vince Ford 





PRODUCTS... 


Spelling Aid 


In’stant Spel’ler enables one lo 








slide the arrow, press the key and 





6.000 most commonly misspelled 





words are immediately available 








without turning a page. The newly 











developed plastic and metal desk 





item is now in national distribution 





to the gift, stationery, office equip- 








ment and toy trades, packaged and 








hipped in a colorful point-of-sale 





counter display. Currently in’ black 








only, the manufacturer states that 








In’stant Spel’ler will soon be avail- 






able in six decorator colors. List price is $2.95. The item is in- 
jection molded of high-impact styrene by Peerless Plastics Co 


8490 Warner Drive, Culver City, Calif. 





Travel Bag Coloring Set 405 

What to do to keep children fron 
getting bored on trips is solve 
by Standard Toykraft Products 
Inc.. 95 Lorimer St., Brooklyn 6 
N.Y. with their new Little Artis 
Travel Bag Coloring Set. A large 
plastic carrying case with convenier 
carrying handle contains everything 
needed for painting and_ sketching 
One side of the case is made of 
clear ‘see-through’ plastic and reveals the full color of the e- 
closed sketch book In addition to the sketch book, the kit 
includes palette of water colors, paint brush and a_ box @ 
crayons. Retail price of the kit is $1 


3-Inch Ring Binder 406 
Leather Specialty Co., Cincinnati, ‘ 
is introducing a new 38-inch capacity 
open-end ring binder catalog case 
The strongly reinforced binder case q 
is made of extra heavy 7-oz. aniline 
finished Lopgrain cowhide Large 
strap-type handles snap closed for 
comfortable grip. Other features 
are rubber studss two gussebed 


pockets; full size sheet lifters; rugged 





washable, vinyl lining. Colors avail- 
able are suntan, ginger, brown and 


black. 


Card Case 407 
Jackson Raymond Co., 676 No 

a Dearborn St., Chicago 10, TIL, has 

: introduced a new card and_ photo 
pack callel “Mr. I D. Plus.” 
Only 3” x 4” when closed, it § 


made of soft genuine leather and 












comes in black for men and antique 
white with change purse for women 
\ set of twelve 2%” x SH 
transparent, durable, acetate “windows” holds 24 cards or photos 
Held at oa corner by a decorative pivol, the ecards instently fan 
out so that selection is quick and easy. Retail price is % 
Dealer inquiries are invited 

continued to page 4 


postpaid, tax included, gift boxed 
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BEIGHTEN YOUR BACK-TO-SCHOOL PROFITS 


WITH 
SHEAFFER’S 





"SHINE IN 
SCHOOL” 


PROMOTION 
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SKRIP CARTRIDGES! 


3 BIG 40% PROFIT! Special assortment includes one dozen of the world’s 
fastest-selling Cartridge Fountain Pens (each with 12 FREE Skrip Car- 
tridges). Order Profit Pack 295 for bubble-packed merchandise; or 
Profit Pack 2951 for convenient counter merchandiser. Retail Price, $35.40 


sels shah YOUR COST $21.24. 
FULL NBC-TV NETWORK SUPPORT! Jack Paar and Dave 


sat Swearrens Garroway are selling Sheaffer’s over 165 different stations to 
hate heli over 16 million viewers every week. And, backing up this con- 
centrated TV effort will be a campaign of hard-hitting ads in 


leading magazines. 


reg. VALUE 





wa smames © ue 


407 
576 No 
Ill, has < 95 For more information about this and many other special back-to-school 
us assortments from Sheaffer’s, contact your Sheaffer wholesaler or call Mike 
lite RETAIL ' Keith direct at the W. A. Sheaffer Pen Company, Fort Madison, Iowa. 
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©1961, W. A SHEAFFER PEN CO, FORT MADISON, 1OW FER PENS + MAICO 
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e The 2 minutes it takes to check the 
quality features of Cosco’s new promota- 
ble 88-TA can be the most profitable 
time you spend this month: 


Seat, 15%” deep, 17%” wide. Contour back, 
13” high, 16” wide. Seat height adjustment, 
17¥,"-21". Tilt travel, seat and back, 22°. 
Seat, 1” polyurethane foam padded. Trim, 
sturdy all-steel construction. Standard 
enamel colors. Naugahyde, Yearling or 
Cosco Vinyl upholstery in all regular 
colors. Claremont cloth available at slight 
extra cost. Immediate delivery! 


Colorful, hard-sell self-mailer, reply card 
and newspaper ad mat available. Time 
limited. Order now. Promote now. Low- 
est priced executive chair in Cosco his- 
tory. Contact your Cosco representative 
or order direct: 


HAMILTON COSCO, INC. 


Columbus, Indiana 
Special 


Model 88-TA 
(Model 88-T without arms, 
$34.95 in Zone 1, $37.45 in Zone 2) 


---for more details circle 33 on last page 
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Support of a hundred national trade associations has been expressed 
to the House Ways and Means Committee for the bill which would permit a 





i 


tax deduction of 20 percent of taxable income up to a maximum of $30,000 





for amounts plowed back into a business. Among the groups supporting 
the legislation are the National Stationery and Office Equipment Assn., 
the National Gift and Art Assn., and the Wood ffice Furniture Institute. 
Despite evidence of growing support for th 1e legislation in Congress, 
there is little chance for it in the foreseeable t 


Though the House has once again passed the cont 
to allow store owners and other self-employed persons 
ductions for amounts set aside for their retirement, 


likelihood that the Senate will do the same. The Treasury 


saa 
opposes the bill and so does Sen. Harry Byrd (D., Va.), Senate Finance 
Committee chairman. Sen. Byrd and other opponents managed to keep the 
Senate from voting on similar legislation in the last Congress. 


The Federal Trade Commission has drafted a proposed code of trade 
practices for the luggage industry. The code covers all articles that are 
subject to the retailer luggage excise, including wallets, ring binders 
capable of closure on all sides, key cases and the like. The rules are 
Similar to those contained in other industry codes, but in addition they 
include strict prohibitions against mislabeling plastics, pulverized 
leather and other materials as genuine leather, 








Latest blow to business taken by the Post Office Department in its 
efforts to cut into the postal deficit is an August 1 increase in C.0O.D. 
fees. The fees on items up to $5.00 will go from the present 30 cents 
O cents; between $5.00 and $10.00, from 40 cents to 50 cents; be- 
tween $10.00 and $25.00, from 60 cents to 70 cents; between $25.00 and 
$50.00, from 70 cents to 80 cents; and between $100 and $150, from 
90 cents to $1.00. No increase is contemplated in the present $1.00 
charge for C.0.D. collections above $150. Also, general increases in 
international air parcel post rates are scheduled to go into effect on 
July 1. In general, lighter weight packages come in for substantial 
increases, while there are actually some decreases for heavier packages. 
There is apparently no end in sight for soaring taxes on payrolls. 
The House-passed social security bill now looks as if it will be passed by 
the Senate before adjournment. If the Senate acts, the social security 
rate on both employers and employees will be 3 5/8 percent starting Jan. en 
1962, Automatic increases already in the law will raise the payroll tax 











to 1/8 percent on Jan l, 19% nd to 5/8 percent Jan 1, 1969. 
Should Congress follow the customary p creased benefits 
every two years, the rates will |! oing high probably to a maximum 

of 6 percent. For store owners who have go pay th f-employed tax, 
the new rate will be 11/16 perce: j 

a top of 6 15/16 percent on Jan. 


The social security bill will pump almost a quarter-billion dollars 
into the economy next year. Total benefits will go up about $780 million, 
and the money will go to the people most likely to spend it immediately. 
Part ially offsetting this is th xtra $540 million in social secur 
taxes to be collected. Th vill be no effect on the national budg 
however, Since the social surity tm fund is notc 


ounted 


n 
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A revised commercial standard for color materials has been prepar 
by Commerce oper men: 8 Commodity Standards Division he standard c 
recommended requiremen for materi nd workmanship, working qualiti 


toxicity, packaging, chrom nd color n f halks, crayons, finge 
paint, modeling clay, 








Though it is not mandatory to follow the recommendations of the 
standard, being able to describe products as following the st Landards of 
the U. S. Department of Comm ould prov selling point. Copies 
of Commercial Standard CS130-60, "Col Materials for Art Education in 
Schools," may be purchased from the Superintendent of Documents, Govern- 
ment Printing Office, | j I f ts 


he Supreme 1c : y of 
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Businesses that make a 
taxes withheld from employees 
Internal Revenue Service, Mortimer Caplin nal Revenue Commissioner, 
reports that a growing number of employers are apparently using withheld 
money as sort of a short-term interest-free loan from the Government by 
delaying payment to IRS f ve . months, He says that in the future 
tax liens will be quickly clamped on late payers. 
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House Interstate Comm is thinking about holding 

hearings on the proposed "Fai omp titive Practices Act," which is 

actually the same old Fair Trade bill under a new name, The retail 

druggists who are the principle *k link y can 

the House this year and the Sena 

President Kennedy would proba 

pected the same fate for the o 

Signed. . . . . The Commerce | 

which would provide government g f 

bu isinesses for modernization, pla long the lines of the FHA home 
mprovement loan program. . Manufacti hipments typewriters, 

both standards and portables, took a decided downtur ist year, 

according to the Census Bureau. : ble shipments opped from 635,69 
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to 534,895; standards from 1,2 
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ears ago it was customary in 
some areas for a farm girl to 
ove in with a city family while 
» attended school. She did not 
ceive any money, but helped 
ith the housework and children 
exchange for her room and 
card. When she returned home 
he was no richer than when she 
rived. 
You may hate to put yourself in 
his category, but when you wind 
pany year with no more capital 
han you started with, you have 
one exaxctly what the little coun- 
ry girl did — you have worked 
ll year for your room and board. 
And if you will analyze your af- 
airs a little more closely, you will 
ind that the difference between 
vorking for a profit and working 
or your room and board is sales- 
lanship. 
There are many definitions of 
alesmanship, but I like to think 
f it as the ability to sell your pro- 
luct and service for more than it 
st you. And make no mistake 
bout it, your total business, per- 
mal and family overhead is part 
your cost, for you are selling 
your time, services and abilities 
dlong with your products. And 
you know you can sell your time 
and ability to another employer 
for enough to cover your personal 
overhead. You like to think of 
yourself as self employed, working 
for no one. The truth is that you 
have many employers rather than 
me, and your profit does not begin 
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Room and Board 


intil after each has paid his propor- 
tionate share of your personal and 
family expenses. 

There are only two ways of in- 
suring that your selling price in- 
cludes this all important profit. 
One is for all the vendors of a pro- 
duct to get together and agree to 
hold their prices at a_ profitable 
level. In addition to being highly 
illegal, this probably wouldn’t work 
in an industry like ours. There are 
always a few working for their 
room and board who will cut the 
profit out of their price in order to 
get the order. The other way — 
the one that does work — is for 
you to put together a package yout 
competitors do not have and _ pre- 
sent it in such a way the prospect 
will decide it is worth the addi- 
tional cost. 

If you are willing to work for 
your room and board, you can 
keep right on selling the lowes! 
price. But if you want a real profit 
on every job or order, then climb 
out of the rut and start selling a 
unique package rather than bulk 
commodities, a special — service 
rather than routine order handling. 


And what about volume? Well, 
let me repeat a little story. One 
of the neighborhood boys set up a 
lemonade stand in his front yard 
one hot summer day. There wasn’t 
another customer in sight when I 
came by and bought a glass. It 
was pretty good lemonade. 

As I finished, he said: “That'll 
be 25 cents.” 

Said I: “At 25 cents, you won't 
sell much.” 

Said he: “At 25 cents, I don't 
gotta sell much.” 


“i bat of the people we are all 
wé working for is Uncle Sam. And 
this reminds us of an observation 
made by Arthur H. (Red) ) Mot- 
ley, past president of the Chamber 
of Commerce of the United States 
and a popular speechmaker who 
has addressed gatherings in our in- 
dustry. 

“For the U. S. corporation,” he 
points out, “July 4th is indeed In- 
dependence Day, since the govern- 
ment takes 52 percent of corporate 
earnings and this is about the time 
of vear that the businessman be- 
gins working for himself.” 


Doiald@ . 





Iki’s the cashier's counter now—no longer referred to as the 
“check-out counter” under the modified self-service plan. 


Why We Mod'hod 


Our Self-Service 


Open display is fine, but complete self-service is a mistake, says 


this Ohio dealer who opened an all new, self-service store six years ago. 


“Because of it,” he says, “we lost customers we'll never get back.” 


ven Wuebbold’s was planning its new store, 


back in 1955, it was decided to make the store 
as modern as the latest model car from Detroit or the 
newest gown from Paris. 

A design service was contracted to lay out a self- 
service store with the latest in racked merchandise, 
wide aisles, and shopping carts, as well as a check-out 
counter. All merchandise was to be openly displayed 
and readily accessible to the customer, who theoreti- 
cally would happily wheel his cart up and down the 
rows of binders and file guides, overjoved at the pros- 
pect of waiting on himself. 

Open display, as shown in the interior views, below, and the best 


features of self-service were retained by Wuebbold’s after learning 
the limitations of the system. 


When the gleaming new store was complete, a fir 
specializing in self-service personnel training was call 
in to instruct the Hamilton, Ohio, store’s employes 
in the methods of the new system. “People prefer! 
make their own selections,” they were told, *’so leas 
the customer alone until he approaches you.” 

“We went all out for the idea,” recalls Stank 
Moeller, Wuebbold’s vice president who has been wit 
the company 34 years. “But then,” he adds sad) 
“we thought we were doing the right thing.” 

During the first year the new self-service stor 
was in operation, the Wuebbold’s staff did its best | 
help patrons adjust to the new system. Customer 


were persuaded to walk freely among the rows ¢— 


merchandise to make their own selections. After al 
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weren't the displays clearly marked? Had it not been 
proved that the vast majority of customers resent 
being pestered by store clerks, or being foreed to wait 
for someone to take down a box of pencils from a 
shelf? Most important, wasn't self-service what the 
customer really wanted? 

Apparently not, Wuebbold’s discovered. 

“Our customers were confused,” Mr. Moeller says. 
“For 55 vears we'd been waiting on people, offering 
advice, maybe just chatting a little. People missed 
the personal attention: they felt they could no longer 
come to us w ith their problems. We lost a few 
customers we'd had for years.” 

Nor was this the only problem. It was quickly 
learned that the rose of self-service has thorns. 


The sharpest of these—aside from the lack of 
personal attention—is that store clerks have no op 
portunity to upgrade a sale. “You can’t sell up when 
youre ignoring a customer,” says Clyde Stewart, 
store manager. Neither does the clerk have an op- 
portunity to explain the uses of various items, or to 
be of help to the customer in making his selections. 

Housekeeping was more of a problem, too. With 
all merchandise exposed to dust and handling, ete., 
Wuebbold’s discovered that housecleaning required 
double or triple the man hours it had under the old 
system. 

The pricing of merchandise also turned out to be 
something of a problem. It was necessary to mark 
each item, however small, with its appropriate price, 











Stan Moeller, right, vice president, in discussion with store manager. 


including five-cent erasers, pencils and boxes of paper 
clips. 

A comprehensive check-list had to be developed 
for inventory purposes. If a specific display space 
emptied before it was noticed by the inventory clerk, 
it was not always easy to remember exactly what had 
been there. “With self-service you need better 
product knowledge and control,” Mr. Moeller com- 
ments. 

In all fairness, however, it must be said that there 
were certain people who responded enthusiastically 
to the new self-service arrangement. Among these 
nameless individuals was the man who, noting the 
store clerks were busy elsewhere, tucked a $600 adding 
machine under his arm and vanished. He was 
joined by numerous persons carrying, variously, type- 
writers, luggage, a scale, and a host of pens. One 
can readily understand their enthusiasm for self- 
service. 

When Wuebbold’s came to the conclusion that 
self-service in its purest form was, for them at least, 
a mistake, changes were quickly made. 

“We were careful, however, not to lose the virtues 


of self-service in the process,” Mr. Moeller notes, 
‘Basically we changed from self-service to self-selc- 
tion, thereby retaining the best of both the old end 
ew systems.” 

Customers were encouraged to shop around and 
ook at the displays. First, however, they were offered 
issistance by a clerk, and given personal attention in 
very way possible. If a customer loitered, or gave 
some indication that he really did want to wait on 
imself, the clerk was instructed to tactfully disen- 
zage himself, referring the customer to the cashier 
when the customer's selection had been made. 

In spite of their many disadvantages, Wuebbold’s 
still endorses open displays, even though their use 
involves many problems. The open display technique, 
in Mr. Moeller’s opinion. is particularly effective for 
gift items, notions, social stationery, games, and 
similar items. 

Items which Wuebbold’s feels should not be sold 
»y self-selection include carbon paper, typing and 
mimeo papers, filing systems, typewriter and adding 
nachine ribbons, filing supplies, and office machines, 
In this same category is included luggage and pens. 

While questioning the value of complete self- 
service in the stationery field, Wuebbold’s is well 
aware that part of their early unsatisfactory ex- 
perience with it may be due to the character of the 
locale they serve. The city of Hamilton has roughly 
70,000 persons, small enough to make personalized 
service more important than in a metropolis. 

For the most part, however, they feel it is a 
juestion of degree, and that 100 percent self-service 
s not only unwise from a customer relations stand- 
point but also economically unsound. It eliminates 
the opportunity for salesmanship, something of which 
they feel there is too little under the best circum- 
stances. 

“A stationery store is not a supermarket,” says 
Mr. Moeller. “The merchandise is different, the re- 
ationship with your customers is different, and _ so 
s the tradition of service which stationers have per- 
‘ormed for years. I'd recommend that anyone in our 
‘ield who is thinking of switching to self-service give 

hese distinctions some serious thought.” 








MODERN STATIONER 





t OU 


this 





Easy Ter 


wh 


@ Standar 
@ Inside 2 
@ Kame ir 
@ Schoo! | 
@ Suntan 


———— 
Assignmc 








101 es, 


ax 
se] -e- 
end 


und 
fered 
on in 
Lave 
it on 
isen- 


— 
siler 


old's 
use 
ique, 
c for 
and 


sold 
and 
Iding 
ines, 
ns. 
self- 
well 
eX- 
f the 
ighly 
lized 


is a 
rvice 
and- 
nates 
yhich 
cum- 


says 
€ re- 
dso 
per- 
1 our 
give 


+t DAILY NEWS 





this BOY is WANTED at 


Wuebbolda 


DOWNTOWN 
$$$ DAY SALE 


*Brother, Sister, Father and Mother too! 
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s sith a New Olympia 
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JUMBO Zipper Notebooks 
$4.00 


Trade-In 
Allowance 


@ Standard 3 Ring Size 
@ Inside Zipper Pocket 
@ Name in Gold FREE 

© Schoo! Lite Guarantee a O84 Netebechs Regeré> 
less of Age or € 


Root through the closeis, 
‘ound them up 


@ Suntan or Ginger 





Assignment Books | Dictionaries World Globes 


Drawing 
Instruments 
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Websters Collegiate Dictlos- Complete sets 
by Col 7 to or Ein one aie 
ieee Preteors, principals read, fine detail, Excellent ner or expert, 
and schoo home study ae ual 
teachers, FROM $000 vow $3.96 * FROM 





School Bags World Atlas Drawing Boards 


Pencil Sharpeners 
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)\o 


Complete world atl 
ice in tu coler, 


Wall and desk models. Perf- Sizes 
ect point every time without Lightweight, easy te carry, 
grinding away iso Taquares, angles, 
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— pencil FROM $2.40 ——™ =. $1,00 scales and cwrres. $3.25 


Art Supplies 2 - 3 Ring 
Notebooks 
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— - Pencils 
Notebook Paper 


Colored pencils you can draw 
oF paint with 

AD new for 1960. ¢ a 

Mt space for name, subject ets or individeally. Lars hn ™ 
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Jiffy Cases 


Study 


Perfect for high school or 


Desk! 
college students, All slem- 


Full size student desk clothes oy A inum frame, vinyl-hyde cov- 
— makes a place to} [ehinelaht. Qui easy cred B 


get homework dene rnow $2.41 


Pies Tex 
Walnut finish, a fine 


piece of furniture, Sees 
Luggage 40" F 


Floor samples, demonstre- 
tors and discontinued col- 
ors. Train cases, ever 
nhers, wardrobes, bat 
doses and pullman cases, 
Toitals in Gold FREE. 


Ideal for saresigs school 
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Ads For More Coupons 





OPEN MONDAY AND FRIDAY EVEWINGS UNTIL 8:30 
FREE CUSTOMER PARKING — 
ae WO METERS, NO COUPONS, NO DEPOSITS 


Street _._ 


WLEBBOLDS FREE 
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Prepares 
for School 


A teaser ad campaign is used 
to stimulate the sale 
of school supplies 


he first ad to appear in 

the Hamilton, Ohio, 
Journal showed the silhou- 
ette of a small boy tossing 
a ball in the air. “This boy 
Is Wanted” read the ad. 
But that’s all it said. At is 
the bottom was the Wueb- 
bold logo. The ad was re- 
peated at brief intervals 
with no change. 

As soon as the first ad 
appeared, people began 
calling the store to ask 
what, exactly the boy was wanted for. 
were to told to watch the 
developments. 





BOY 


WANTED 


“His brother and sister too! 








123 North Third Street 
Open Mon, and Fri, "til 8:30 P.M 





They 


Journal for further 


The second series of ads to appear said: 
“This Boy Is Wanted—Alive.” The same 
silhouette appeared at the top. These ads 
were larger, however, and contained a descrip- 
tion of many of the things small 
wanted for, ending with a public service plea 
to “drive with extra caution now that school 
days are coming soon.” 

A short postscript at the bottom of the 
one column, 15-inch ad encourages parents to 
bring their small boys (and girls) to Wueb- 
bold’s for school supplies. 

A third and final series of ads appeared in 
a considerably larger format, three columns 
wide and a full page deep. The small boy 
theme is continued with this message: “This 
boy is wanted at Wuebbold’s Downtown $$5 
Day Sale.” This ad features 20 items being 
offered as part of a back-to-school sale. Two 
special features are incorporated, one a peren- 
nial offer made by Wuebbold’s to give a 
$1.00 trade-in allowance on any old notebook 
to those purchasing a new jumbo zipper note- 
book, and the other a coupon for a drawing 
to be held for free study desks. 

Wuebbold’s found that the interest genera- 
ted in the sale by the teaser ads produced a 
brisk volume in school supplies. It was also 
felt that the store acquired a number of 
steady customers among the large student 
population of Hamilton, returns on which will 
come in for many years. 


boys are 


this 


is 
WANTED 
alive 


This boy is wanted at 
school for questioning in 
connection with the prop- 
er spelling of the word 
Mississippi 


He is wanted at home for 
errands, for picking up 
the bath towel that was 
left on the upper hall 
floor, and for his weird, 
wonderful sense of humor. 


Most of all, this boy is 
wanted for love. 


He may be carrying a 
water pistol, some string, 
a piece of chalk, a wing 
nut, two jacks and one 
large clear blue marble. 


He is harmless but un- 
fortunately, he is very eas- 
ily harmed. Let him get to 
school and home again 
without an accident. 


THIS IS A PLEA 


TO DRIVE WITH 


EXTRA CAUTION 


NOW THAT 


SCHOOL DAYS 


ARE COMING SOON 


e. Ss. 

Be sure to bring 
him to WUEBBOLDS 
for his 
SCHOOL SUPPLIES 
for the 
right start this Fall. 
ALSO his SISTER. 


Wuebbolda 


123 NORTH THIRD ST. 



































Harold Hein is shown 
beside window dis- 
play that made 
“many new friends” 
for Mid-City Press. 
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professional window dresser with his own. col- Manhatt 

lection of “writing instruments through the ages” int new 

provided Harold Hein of Mid-City Press in New lisplay \ 

York with a traffic-stopping window that resulted aS rem 

Mid-City lest fall ine in more sales of everything in the store. has beg 
Bra ae Poa The fascinating collection includes everything from ae. 
front and is gradv- Chinese ink stones to string-wound graphite sticks, Actiy 
a pemeteii its as well as more recent novelty ball pens. repeat 
. “We did extremely well with our pen window,” New Yo 
says Mr. Hein. “It stopped all kinds of street traf- The 

fic and made many new friends for us. Td recom- erty of | 

mend this window to any dealer in the country.” who si 

Mid-City is located at 188 East 34th Street in re m 


was been ground with 
, water on the stone. 
<— inle_ stone. 

»pen brushes ere 
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or goat air, bel 
per penicii< ular to the 
paper when wt ving 
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Photographs by MODERN SYATIONER 
field editor show the variety 
of writing instruments in the display. 























the Ages 


ee 
Mech anic 
Pencils 





eye nenorrn 


col. | Manhattan, across the street from the site of gi- 
ves” § ant new apartment building now going up. The pen 
New lisplay was used last summer. Since then Mr. Hein 
lted ias remodeled his store front, as shown here, and 


begun a gradual remodeling of the store’s in- 
rom § {tior. 

icks, Active in trade groups, Mr. Hein is serving a 
repeat term as president of the Stationers Assn. of 
ww.” New York. 

vail. The collection of writing instruments is the prop- 
erty of Ben Lapper, 61-47 Bell Blvd., Bayside, N. Y., 
who is willing to lend the display to other dealers 
1 i for a nominal fee. 
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Gats Here Is A Purse 
For THat Map Money 
Wuen Ow Your Date 
You QUARREL Wrm “Honer~ 


Four-line verses, some clever 


and some corny, call attention 


to individual product categories in a 


Colorado stationery store 


Humor Helps Sell 


be umor is a commodity which is 
all too often missing in office 
supply merchandising, according to 
Earl Dossett, retail sales manager 
at Kistler’s in Denver. That’s why 
he launched a clever program 
among some 25 sales people in the 
big downtown office supply store 
which has paid off in humor as 
well as sales and staff enthusiasm. 

Each employee in the sales de- 


partment is responsible for com- 
posing “Kistler Komments,” all in 
four-line verse, preferably with a 
touch of humor, and referring to 
a specific item on sale in the store. 

The verses are reproduced on 
large display cards and there are 
from 15 to 20 “Kistler Komments” 
on display in the store at all times. 
Suggested considered 
and edited by the advertising de- 


verses are 





partment for use in the store. Th; 
sales person who pens an accept. 
able verse receives a $1 rewar 
about a nickel a word. 

The “poetry in sign merch: ndis 
ing” has produced such  cateby 
verses as this: 

“To pen a love note 
Don’t vou think 

You ought to buy 
Some purple ink?” 


In the leather goods section, 


Kistler Komment” reads: —* 


Keeney : 
ters fou 
Other pi 
tivity in 
use of 
flyers, 
° spar 
In the general office supply see. e ae 
tion, another sign suggests: 


“Gals — here is a purse 
For that mad money 
When on your date 

You quarrel with Honey.” 


and eve 
SMU fe 
“When sending a package grams. 
To cousin Mabel 

Give the postman a break — 

Use a Dennison label!” 


The effect on store customer 
has been electric, according to M 
Dossett, who has been thorough 
pleased by the reaction of his shop- 
ping public. Most customers im- 
mediately note the humor am 
many are delighted enough to » 
from sign to sign, reading each i1 
turn and being exposed to a#- 
ditional merchandise in the proe- 
ess. Occasionally a customer may 
offer a quip or two in return, whieh 
might show up in a later Kistle 
Komment. 

Even the more prosaic mer 
chandise categories get the full 
verse treatment: 


“If you should keep 
A record of hours 
Your time book 


Should be one of ours.” 
Texas 2 


Along side a display of card files, 
sign announces: 


“Your customers may be 
Many or few; 

We have new card files 
Just for you.” 


Mr. Dossett has observed that 
even tired, busy shoppers who are 
ordering a list of needs for the 
office can be counted upon to stop 
and grin at some of the signs. He 
figures unit sales are increased, 
simply because the casual custom: 
er notices a humorous verse alt 
is reminded of an item which he _ 
might have overlooked altogether. ten 
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The main sign on the 
Keeney store has let- 
ters four feet high. 
Other promotion ac- 
tivity includes heavy 
use of direct mail 
flyers, newspa- 
per space, some ra- 
dio ‘and _ television, 
and even space in 
SMU football pro- 
grams. 


sbhrestia aE ol bd Nie 5 4 Nise 
D. L. Keeney, left, receives wrist watch from Robert Craig of S. 
L. Ewing Co., president of Texas OMDA. In the center is Mrs. 
Frances Campbell, of Campbell Duplicator Co., retiring president of 
the Dallas OMDA. The watch was presented as an overdue me- 
mento that Mr. Keeney missed during his years of service to 
Texas and national! dealer groups. 


ears AK, 


One wal! of Mr. Keeney’s office is almost covered with awards 


and citations he has received while serving dealer groups in 
Various canacities. 
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Keeney s 


‘Comeback’ — 


A Dallas dealer who has championed 

the cause of the independent office machine 
dealer and served as president of NOMDA is 
starting over as president of his local 

dealer group 


M ost retiring presidents of national dealer organi 

zations move gratefully to the sidelines after their 
vear or two of all-out industry effort, but not D. 
L. Keeney of Dallas. 

Fellow dealers this spring called on Mr. Keeney 
to serve as president of the Dallas Office Machine 
Dealers Assn., a post he filled once before about 
10 years ago. In the interim, he had served as 
president of the Texas OMDA, worked on a 1952 
national convention of machine dealers in Dallas 
which set an attendance mark, headed NOMDA 
nationally in 1956-57 and helped bring in 600 new 
members during his term, all the while acting in 
his outspoken Texas way as champion of the in- 
dependent office machine dealer. 

His “new” hometown assignment provides the kind 
of challenge that Mr. Keeney thrives on. The Dallas 
Office Machine Dealers Assn. in May opened a six- 
week sales clinic for dealers and dealer salesmen in 
the Dallas-Fort Worth area. 

A cless of dozen met for two hours 
each Monday evening for instruction in salesmanship 
and the selling features of individual products such 
as adding machines, typewriters, calculators and 
duplicators. Through the joint effort of dealers and 
the cooperation of factory representatives, the total 
cost for the course was held to about $5 per person. 

A few dealers enrolled their entire sales force 
and some of their servicemen. Other local dealer 
groups expressed interest in the results, with an eye 
to organizing a similar pregram. 

At one class it was planned to have a panel of 
dealers to answer the questions of dealer salesmen 
on what is expected of the latter. A panel of pur- 
chasing agents and office managers was to answer 
questions at another class. 

Mr. Keeney, one of the prime movers behind the 
program, believes that finding. training and keeping 
good personnel are among the biggest problems fac- 
ing the medium-sized dealer with seven to 25 em- 
plovees on the payroll. Continued on page 22. 


several 
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Keeney Office Equipment Co., 
near the junction of two = cross- 
town thoroughfares in downtown 
Dallas, has 18 employees and does 
about 50 percent of its volume 
in office machines. The store car- 
ries an inventory of $60,000 to $70,- 
00 in machines, including rental 
units. Roughly 40 percent of the 
volume is in office furniture and 
10 percent in office supplies. 

During the recent recession, ma- 
chine repairs and budget line fur- 
niture enjoyed a mild boom. “Unit 
sales may stay the same at a 
time like that,” says Mr. Keeney, 
“but dollar volume will suffer.” 

“We always have done a good 
business in rebuilt machines, used 
furniture, and repossessed portables 
which we buy from manufacturers. 
And we do maybe an extra $2,000 
worth of business a month by ca- 
tering to the one-man office with 
budget line and second hand fur- 
niture. A sale may be only $60, 
but it’s 40 to 50 percent profit. 
Also, people remember you later 
when vou want better equipment.” 

Mr. Keeney first entered the in- 
dustry as a serviceman for one of 
the “big four” typewriter manu- 
facturers in 1927. Since 1934 he’s 
built up his own business to the 
point where Keeney’s is one of the 
area’s best known names in the of- 
fice equipment field. He had an- 
other store at Mineral Wells, Tex- 
as, for 14 years, but sold it when 
he found that absentee manage- 
ment wasn’t his forte. 

In recent years he has “diversi- 
fied” himself way out of the of- 
fice equipment business. His K- 
Bar-A ranch, nursery, and_ fruit 
and vegetable crops 55 miles from 
the city take up most of his spare 
time. This year he was a county 
“farmer of the year” nominee for 
turning old worn out sections into 
good grazing land. 

Despite his many other inter- 
ests, Mr. Keeney remains vitally 
interested in the welfare of inde- 
pendent office machine dealers. 

“We've been pushed around for 
a long time,” he says, “by sup- 
pliers who arbitrarily drop = cou- 
tracts on a line of machines (or 
merchandise) which dealers have 
built up over a period of years 
or who undersell dealers by offer- 
ing consumers a 25 percent dis- 
count. But the tide is turning and 
the next few years should bring 
many good opportunities for deal- 
ers. 
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rice is always a major factor 

in determining how large a 
quantity of any given merchandise 
we are buying since the dolla 
economies invariably go along with 
quantity purchases by a stationery 
and office equipment dealer. But, 
as many a man has learned to his 
sorrow, price can never be the sole 
determining factor. Where nothing 
else is considered, the best “bar- 
gain” can result in losses. 

Here are a number of other fac- 
tors which should be weighed 
whenever considering how good a 
buy an offered quantity at a spe- 
cial price really is. 

Rate of sale, or turnover, must 
always be taken into account. An 
exceptionally large quantity pur- 
chase of an item with a very slow 
sales rate means the dollar savings 
involved will most certainly vanish 
in a score of different ways. 

Danger of obsolescence is ever 
present in this day and age. Ig- 
noring this factor can leave you 
with a huge quantity of merchan- 
dise of no use to anyone. It is an 
important factor to anyone buying 
products for re-sale. 

New inventions are always a pos- 


When Is 


sibility to consider when answering 
the big question, not only those 
now in the works of which we ar 
aware but also others which may 
reasonably occur in the near fu- 
ture. Such considerations may jus- 
tify our hedging against too large 
quantity purchases regardless of 
the enticing price offered. 

Is it a fad item? Nothing is more 
dangerous to purchase in quantity 
than goods which fall in the “fad” 
category. No price can be enticing 
enough unless we can be absolutely 
certain such goods will b re-sold in 
a very short time. The temptation 
to order extremely large quantities 
should always be resisted. Insis- 
tence on immediate delivery by 
suppliers should be a part of the 
order. 

New techniques in the use of an 
item may also change the market 
and make our special price-quan- 
tity purchase a bad bargain. 

Continued demand for merchan- 
dise must always be weighed in 
considering any quantity purchase. 
The larger the quantity or the 
greater the period of time ove! 
which it is to be merchandised, the 
more exact we must try to be in 
arriving at a reasonable evaluation 
of this factor. 

Earning capacity of capital 
funds of the business itself must 
always be taken into account. This 
ties in with the rate of sale men 
tioned earlier. In most cases the 
large quantity purchases involve 
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a Good Buy? 


A better question might be: When isn’t quantity a 


good buy? And here are more than a dozen factors to 


consider in addition to price in forming your answer 


considerable sums of money and 
these dollars will therefore be tied 
up in the merchandise for an ex- 
tended period. It is necessary to 
sive consideration to the earning 
capacity of that capital when put 
to other uses in the business, as 
compared with the savings that 
may be secured through its use 
for the quantity purchase. 

The storage factor must not be 
overlooked when we are consid- 
ering Whether or not a quantity 
purchase is a good buy. There have 
heen cases where firms have made 
such very large volume purchases 
on goods because of an attractive 
price offer and then were required 
to expend high rental dollars to 
secure the extra storage space 
needed to protect the merchandise. 
Whenever any exceptionally large 
volume purchase is being consid- 
ered, it will pay to look into the 
storage facilities and costs before 
making a commitment. 

Maintenance of quality is an- 
other factor. Far too often the 
quantity purchase at a bargain 
price involves concessions on qual- 
ity. When this is the case, the price 
of such concessions may more than 
offset the bargain in dollars and 
cents. 

Possible changes in market price 
should always be considered. Na- 
turally there is no accurate method 
of forecasting such changes, but 
there are indicators and trade in- 
dexes which can be watched as 
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a guide. The presence of this pos- 
sibility can serve as a red light, 
warning you to harbor a healthy 
suspicion that the seller knows 
something that makes him eager to 
sell at any spectacularly low price. 

What can it be sold for a year 
from now? This question should 
never be neglected on merchandise 
for re-sale, even though you hate 
to think of carrying any stock this 
long. An item which may be pre- 
sented at an extremely advanta- 
geous price for quantity purchase 
today may be a good deal indeed 
if every unit can be sold right now. 
But if some must be sold three, 
six or 12 months from the date of 
purchase, one never has assurance 
that the present retail price will 
be as advantageous then as now. 

Deterioration in storage is a 
point to consider on some merch- 
andise, while other items have 
such a low rate of deterioration 
that this is not a factor. The sav- 
ings through large quantity pur- 
chase available to us should always 
be discounted by any possible 
amount of loss from deterioration. 

Added insurance costs, wher 
they are involved, must enter ou 
calculations. On very large quanti- 
ty purchases with investment of 
considerable capital funds such in- 
surance is an absolute must. What- 
ever additional coverage must be 
purchased over that now held 
should be assessed against the pos- 
sible savings on such purchases. 


New materials coming onto the 
market often bring about price 
cutting offers on the part of our 
suppliers. Are there new market 
developments in the offing which 
will affect the merchandise under 
consideration? The possible sav- 
ings we can secure through a quan- 
tity purchase may very easily be 
offset by the lower costs or in- 
creased customer appeal of some 
new materials. The savings made 
through a quantity purchase under 
these conditions can quickly van- 
ish and in many cases turn into 
sizeable losses instead. 

Will tomorrow's profit margins 
be the same? All of our purchases 
today are based on existing mar- 
gins with which we have to work. 
Should economic factors bring 
about an abrupt change in the 
profit margin, then the price we 
pay for some quantity purchases 
may prove to be exorbitant. On 
the other hand, the contemplated 
deal may be a very good one if 
these margins have a chance of 
working in the other direction. 

Import situations bear watching 
these days. Changes therein may 
result in some merchandise being 
available to us in the future at fi- 
gures even below the quantity dis- 
count we are being offered today. 

Each of the foregoing points af- 
fects the answer to the question 
of just when is quantity a good 
buy. Some may frequently prove 
more important than price. 





Garage Turned Into Executive}0! 


Ar with a drive for efficiency and a feeling 
for Martin R. Binder, 


contemporary design, 
president of the Abbott Screw & Mfg. Co. in Chicago, 
wanted both elements embodied in the new execu- 
tive offices of his firm. 

The result is a suite with subdued elegance, a 
clean modern feeling, briskness, and comfort — all 
in an area that was once a garage. 

Twin offices for Mr. Binder and Max Cordell, 
vice president, typify the design theme developed 
by Joel Hillman, architect, and carried out in the 
furnishings by Marshall Silverman, vice president 
of Kriloffice, Inc., Chicago office furnishings leasing 
firm located at 307 W. Monroe St., Chicago. 

A visitor’s first impression on entering either of- 
fice is a splash of vivid color, created by the Mondrian 
panels that form the rear wall. Other walls are 
paneled in rosewood. One wall in the president’s 
office is rough brick painted white. This serves as 
the background for original paintings. 

The custom-built desks are L-shaped modular. 
Tops are a new matte plastic laminate that elimi- 
nates reflections and glare. Each desk has an un- 
usual control center built into it. The center con- 
tains a telephone receiver on a retractable cord, plus 
push-button controls for air conditioning, heating, 
hi-fi, door lock, and speakerphone. Side chairs and 
a lounge are provided for visitors. 

In Mr. Binder’s office, an end table next to the 
lounge was custom cut at an angle to fit precisely 
between the lounge and the wall. 

Lighting in each office comes from a suspended 
luminous ceiling. Accent lighting for walls is pro- 
vided by recessed spots. 
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Details of an unugual, modern 


office installation by a Chicago 


office supply firm} 


a 
| 
4 
; 


Carpeting throughout is a custom-woven_ blac 
and white wool fabric designed to resist soil and 
lint. The original choice was a solid black, but al 
Mr. Silverman’s suggestion, this was ruled out be 
cause it shows lint and dust too easily. White v: 
nvl tile is used for dramatic accent along the walk 
of the twin offices. 

The conference room across the corridor from 
the two offices is even more relaxed in tone. It has 
no conference table. Instead, the executives chose t 


Be ee 


ee : 
One end of the conference room consists of a complete entertat 
ment and refreshmet center, with sink, refrigerator, television anc 
liquor cabinet. Recessed fixtures light the center of the room. 
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Living room or conference room? It’s a conference room in which sofa, armchairs, and coffee 


tables replaces the traditional table with straight-back chairs. 


The 16 by 20-foot room can 


seat 15 persons comfortably. Kriloffice, Inc., of Chicago provided all furnishings on a lease plan. 


have a curved sectional sofa used in combination with 
am chairs. This provides a conference-type ar- 
rangement without the impeding effect of a table 
between the conferees. The result is a soft living 
ron atmosphere (and no table-pounding) . 

An entertainment and refreshment center takes 
up an entire wall of the conference room. The center 
is equippd with a sink, television set, and built-in 
refrigerator. 

The executive suite along with general offices 


~ 


President's office occupies corner of remodeled garage. Rear wall 
has multi-colored panels and the wall at right is brick painted 
white. The other two walls are paneled with rosewood. 
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and a lunchroom for employees occupies a building 
that was once a garage. The Abbott company had 
the entire building remodeled inside and out when 
it decided to expand its factory operation at an- 
other location and find new office space. 

All furnishings and accessories in the new offices 
were provided on a lease plan by Kriloffice. The cus 
tomer preferred leasing in order to maintain working 
capital for use in other facets of the business opera- 
tion. 


Close-up of L-shaped executive desk shows built-in control panel 


and large work area. 


The desk was custom-built by a Grand 
Rapids, Mich., supplier. 
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Fred Roscher Joins 
Bainbridge, Kimpton & Haupt 
Fred C. Roscher, 


supplies and commercial stationery 


active in the office 
busi- 
ness since 1935, has joined the wholesale 
stationery firm of Bainbridge, Kimpton 
& Haupt in New York as sales and serv- 
ice manager. 

Mr. Roscher, lieutenant governor of 
NSOEA’s Region 13, has been president- 
Fred C. Roscher, 
tionery and office supplies store founded 
by his father in Mt. Vernon, N.Y. He 
recently sold the 
Bainbridge. 


owner of Inc., a sta- 


business and joined 


Dennison to Award 
Car in Display Contest 

A 1961 Ford Falcon will be awarded as 
first prize and four Polaroid camera kits 
as additional prizes in Dennison’s Pres-a- 
ply display contest, according to Richard 
J. Cullen, advertising manager. 

The contest is limited to retail station- 
ery stores. It will be based on window 
or in-store displays using Dennison Pres- 
Entrants are being asked 
of displays to be 


a-ply products. 
to submit snapshots 
judged for customer appeal and originality 
The June 30 
and winners will be announced August 1. 


Trade-editors will act as judges. 


of design. contest closes 


Joins San Jose Dealer 
Fred J. Hendricks, for 13 years San 
Calif., branch manager for Bur- 
roughs Corp., has 
joined Kennedy 
Business Machines, 
Inc., of San 
president 
and director of mar- 
keting. V. iL. 
(Roy) Kennedy, 
president, said the 
addition of Mr. 
Hendricks to the 
staff will strengthen 
the firm’s ability to 
serve an 
extensive sales territory. 


Jose, 


Jose 


as vice 


Hendricks 


already 


700 at N. Y. Dinner-Dance 

A record close to 700 
members of the industry turned out for 
the annual dinner-dance of the Stationers 
Assn. of New York May 13 at the Statler 
Hilton Hotel in New York City. After 
a welcome from Harold Hein, president, 


attendance of 


and a gourmet dinner, the guests enjoyed 
top entertainment and dance 
ranged by Sam Rabinowitz of Sport Print- 
ers & Stationers, Inc. Serving with Mr. 
Rabinowitz, the chairman, were Mannie 
Klein of the Klein-Heimbinder Co., Mort 
Libien of Libien Press, Inc., and Nat 
Rosenthal of Olpha Office Supply Co. 


music ar- 
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Unit sales of all types of mechanical writing instruments by Un'iel States 


manufacturng concerns scored a gain of 13 percent in 1960 as compared with 
1959, while the dollar value of the instruments sold rose by 8 percent, according 
lo the Fountain Pen and Mechanical Pencil Manufacturers’ Assn. Unit sales of 
all industry products totaled 874,819,000 in 1960, up from 773.474,000 a year 
earlier. 

Ball pens the sharpest gain again, with an increase from 
657,216,000 units to 761,943,000. Ball pen dollar volume of factory sales rose from 
about $71 million to $82 million. Fountain pen sales increased about 10 percent 
to 48,715,000 units with dollar value of sales up from about $33 million to $35 
million. Mechanical pencil sales remained around the 60,000,000 level in unit. sales 
with dollar value unchanged at $18,700,000. Unit shipments of desk and dip pen 
sets were almost halved, dropping from about eight to four million, while dollar 
value of sales in this category fell from about $5 million to $3.7 million. 


registered sales 


* * * * 


{ personalized electric portable typewriter was awarded to Jim’ Warp,known 
as “Mr. Typewr'ter U.S. A..” on his retirement from Ames Supply Co. recently 
The special Smith-Corona typewriter has two silver scrolls on each side of the 
cover plate, one bearing Jim Ward's signature and the other an engraved drawing 
of his portrait and a citation mentioning his 64 years of service to the office 
Mr. Ward will make his retirement home in St. Augustine, Fla 


* . . * 


machine industry 


Jean Ayorte, dealer at Trois Rivieres, has succeeded Jack CLoKke of Hamilton 
as president of the Stationery & Office Equipment Guild of Canada. First vice 
president is Art Durrant of Carter’s Ink Co., Montreal. Second vice president is 
Wituiam Kaiser of Keith Stationers Ltd., Calgary, Alberta. Frep Smarr, original 
secretary-manager of the Canadian association, has retired to a life position at 
Beamsville, Ont., private school after 27 years with the industry. 


* 7 * * 


Kevin F. O'Gara, Third Region correspondent, reports: Close to 200 dealer 
personnel attended the May wholesaler sales clinic sponsored at Bainbridge-Mary- 
land headquarters in Baltimore. Thirty-three manufacturers exhibited 
during the two-day session, presided over by ARNOLD JoHNSON and Mortimer 
Cuute of Bainbridge....Attendance of 230 was reported at the annual dinner 
dance of the Baltimore Stationers Assn. . . . The William G. Hintz Co. of Reading, 
Pa., has been bought by the Meyer's Stationery Co., also of Reading, and all 
business will be conducted from the Hintz location, 838 Pennsylvania St... .The 
General Index Co. of Baltimore is 
Assn. 


leading 


furnishing transportation for the Baltimore 


Stationers to the Region 8 convention at Virginia Beach. 


7 - - * 


Raven Hinsurn of the Fabulous Fourth District reports: Remodeling and new 
fixtures at Tucker-Johnson, West Palm Beach, Fi: { move downtown te 
1529-31 Hendry St. by Wallenbrock Supply Co. of Fort Myers, Fla Liquida- 
tion of Benford Stationery, Lakeland, Fla., after 47 years in business . . . A move 
and doubling in size by Daniel’s Office Supply, Rome, Ga move around 
the corner to 309 Seminole Dr. S. W. by Askew Office Machine Co. of Huntsville, 
Ala. ... Modernization by the Fred O. Sink Printing House, Lexington, N. C. 

* * * * 

Pat Parrerson, Friendly Fifth District correspondent, reports: West Virginia 
Office Equipment Dealers plan a summer meeting June 24, at the beautiful dairy 
farm of the J. Hanly Morgans....Leo Wuirtcen, retiring after 51 years with 
Smith & Butterfield, Evansville, Ind., reported off on a Hawiian trip. Water 
Riney becomes vice president and Harotp Brown treasurer....The Wednesday 
Club, Detroit Chapter of NOFA, has elected Don Mayunew, Windsor Office Supply, 
Wiadsor, Ont., its president and Gene Grenon of Gregory & Leonard, Detroit 
secretary-treasurer Remodeling by Norris Printing Co. at 208 E. Washingtom 
St.. Frankfort, Ind Tavenner’s of Martinsburg, W. Va.. in new store at 1 
So. Queen St. after fire last fall. 

* * * 

Industry deaths: Cuartes J. Lorye, who rose from clerk to president of 
H. H. West Co., Milwaukee, in 40 years with the company died May 30, at the 
. Harry Gorpenstein, 60, president of Broadway Office Supply Cos 
Springfield, Mass., dted May Avonzo H. Haskewt, office supply dealer it 
Northampton, Mass., died May 19....Nem B. ALexanper, 21-year employee at 
Talman Office Supply, Asheville, N. C., suffered a fatal heart attack May 12. 


age of 67.. 
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The 40th Anniversary Line of Distinctive, ~~ sac ee 
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ASTE Rp {ECE for both Personal 


: ew 2) and Business Use 


The Executive Album — featuring a com- 
plete line of Christmas Cards especially 
created for use by business firms, executives 
and professional people. Helps you get big- 
volume sales! 


Broader price range — the completely new 
Popular-Price line features prices even 
lower than last year! And more true-luxury 
cards for those who want them. As an extra- 
lavish touch, the envelopes are lined with 
gold or silver foil. 
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NEWS .. . 


Dealers Give Views 
At H-O-N Sales Meeting 

The right kind of sales meeting is an effective selling aid to 
a dealer, and manufacturers should sharpen this tool amd en- 


courage its use. This was the message from three representative 


Three dealers who participated in a forum at H-O-N’s annual sales | 
meeting are shown here with factory salesmen for their territories. | 
Left to right are Nat Altman, Bill Duval, George Knochel of Patton’s | 
Office Equipment Co. in Mineola, N. Y., Bob Cleary, Don Sargent of | 
DeKalb Office Equipment Co. in Decatur, Ga., Walter Glassman of | 
Graver-Dearborn Co. in Chicago, and Fred Green. | 


: : un ; | 
dealers who constituted a forum for the H-O-N Company’s 1961 


sales meeting held at the Far Horizons Motel, Long Boat Key, | 
Florida. 

Forum members who held forth at a four-hour session for | 
H-O-N’s office and field sales personnel included Walter Glass- 
man, Graver-Dearborn Co., Chicago; George Knochel, Patton 
Office Equipment Co., Mineola, N.Y.; and Don Sargent, DeKalb 
Office Equipment Co., Decatur, Ga. 

Topics covered at the four-day sales meeting included the | 
broad field of services which manufacturers can offer to help 
dealers sell better. Theme of the session was “Hit Opportunities | 
Now.” New products discussed included Convaire desks and a | 


recently acquired chair line. 


Attending for H-O-N were C. M. Stanley, Clem Hanson, wit | 
liam Dubal, John Van Lent, Jerry Bouland, Norman Vanek, | 
Allen Messenger, John Hahn, Jim Pallischeck, Nat Altman, Ro- | 
bert Kelley, Al Rowman, Bruce Wenit, Fred Green, John Grogan, | 
Robert M. Cleary, Ernie Stewart, Dick Honeyager, Bill Burt, | 
and Bob Marshall. | 





STORE PLANNING KIT — Store planning is simplified with a new 
three-dimensional kit available to Rust Craft accounts and prospective 


dealers. It is designed to show in scale how greeting card fixtures | 


and displayers can best fit into available space. The kit includes a | 
grid planning sheet and die-cut scale models of fixtures, gondolas, 
floor displayers, checkout counters, promotion counters — even sales 
clerks and customers. 
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H-O-'N 


OFFICE EQUIPMENT 


MORE AND MORE THE COMPLETE SOURCE FOR YOUR STORE! 


MODEL 5482 
with tray 


H-O-N CASH AND BOND BOXES 


With or without coin trays. Strong, attractive steel 
units with rounded lid front. Latch and key lock. 


ORDER THE H-O-N PRODUCTS ON THESE 
PAGES FROM THE FOLLOWING WHOLESALERS: 


Associated Stationers, Chicago, III. 
Associated Stationers, Cincinnati, Ohio 
Associated Stationers, Milwaukee, Wis. 
Associated Stationers, St. Louis, Mo. 
Bainbridge-Florida, Orlando, Fla. 
Bainbridge-Maryland, Baltimore, Md. 
Bainbridge-Southern, Charleston, S. C. 

J. H. Bandes Co., Williston Park, N. Y. 
Carpenter Paper Co., Denver, Colo. 
Carpenter Paper Co., Fort Worth, Tex. 
Carpenter Paper Co., Houston, Tex. 
Central Ohio Paper Co., Cleveland, Ohio 
Central Ohio Paper Co., Columbus, Ohio 
Central Ohio Paper Co., Indianapolis, Ind. 
Detroit News Co., Detroit, Mich. 

Federal Stationery Co., Kansas City, Mo. 
Federal Stationery Co., Oklahoma City, Okla. 
Federal Stationery Co., St. Paul, Minn. 
Kerr Paper Co., Amarillo, Tex. 

New Orleans News Co., New Orleans, La. 
Office Equipment Whse. Co., Dallas, Tex. 
Prior, Inc., Boston, Mass. 

Prior, Inc., Englewood, N. J. 

Railey Paper Co., Austin, Tex. 

Ramsey Co., Charlotte, N. C. 

Ramsey Co., Jacksonville, Fla. 

Ramsey Co., Greenboro, N. C. 

Ramsey Co., Orlando, Fla. 

Ramsey Co., Tampa, Fla. 

S. P. Richards Paper Co., Atlanta, Ga. 

S. P. Richards Paper Co., Charlotte, N. C. 
Salt Lake Desk Exchange, Salt Lake City, Utah 
H. A. Steger Co., St. Louis, Mo. 

United Office Furniture Co., Miami, Fla. 
United Stationery Co., Chicago, III. 


THE H-O-N CO., MUSCATINE, IOWA 
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OFFICE EQUIPMENT : 1 OFFICE EQUIPMENT 


H-O-N CARD FILES 


These H-O-N STEEL CARD FILES have a full measure of built-in 
sturdiness for lasting service. They are pleasingly styled with a 
rounded lid radius. The construction elements ensure very good 
alignment and fit. The bottom is dimpled to prevent marring. 
Order from this selection: Four models in the 3 x 5 size. (275 to 
1200 cards). Three models in the 4 x 6 size (450 to 1200 cards). 
Three models in the 5 x 8 size (450 to 1200) cards. The larger 
capacity units have a cover stop and a positive locking follower. 


COLORS: Gray, Sandalwood, Spruce 


MODEL 3357 
3 x 5-8!/."' deep 


MODEL 3359 
3x 5-13" deep 


MODEL 335! 
3 x 5-3'' deep 





PATENTED 
TILT-BACK 
FOLLOWER 
me H-O-N CARD CABINETS 


This is the popular line of H-O-N CARD CAB- 
INETS with the tilt-back follower. This feature 
permits cards to lay back for visibility and easy 
handling. The drawer moves on nylon glides. 
Solid aluminum pulls and slanting label holdor 
are attractive features. Rubber feet. Self-stack- 
ing units in 3x 5; 4x 6; 5x8; 6x9 (3300 cards). 


COLORS: Gray, Green, Sandalwood, Spruce 
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Ee ee eee A. W. Faber-Castell 
To Note 200th Birthday 
Wood Furniture Sales H. U. Bittman, president, Gustave E. 


Wiedenmayer, chairman of the board, and 
For Quarter Reported : the top salesman of A. W. Faber-Castell 
First quarter sales of wood office fur- 


niture in 1961 were below those of the Pencil Co., Newark, N4., will yt aan 
same period in 1960 but above the com- see iellocss July oo Gees the official 
ceremonies and an international sales con- 

The Wood Office Furniture Institute Sevence to mark the 200th birthday of its 
reports that sales from 1956 through 1959 workd-famed <8 @ W. cles 
ee rian topped by from 1 to 18 at Stein near Nuremberg, Germany. ne 
percent in the first quarter of the current 
year. The record year for wood office 
furniture sales remains 1960, when sales 
were 9 percent ahead of the first three 


parable figure from four previous years. 


party will attend four meetings in Nurem- 
berg, Zurich, Paris and London. 

For seven generations the firm has been 
under the continuous ownership and opera- 


tion of one family—beginning with Kaspar 
ths 961. “i : as ae Ge - 
eens Faber who started making pencils in 1761 
and selling them from the back of a wa- 

S.E.&M. Vernon Moves ; ‘iion i 


gon. In 1960 more than 300 million im- 


: : : ; . plements bearing the A. W. Faber-Castell 
its New York sales offices to 79 Worth trade mark were sold in every country 


St., New York 18, N.Y. The company i cecal) 
was founded in 1880 and for more than The 
50 years has occupied offices at another 
location. Their manufacturing facilities, 
consisting of 300,000 square feet on one 
floor, will remain at Elizabeth, N.J. 


S. E. & M. Vernon, Inc., has moved 


first American agency was estab- 
lished in 1843 by Lothar Faber, great- 
grandson of the founder. At one time 
people in many countries referred to every. 
pencil as “a Faber” and there was danger 
the name might become a generic term. 
Company Changes Hands 
F. Weber Co. of Philadelphia, maker of Typewriter Wins Award 


artist and drawing materials since 1853, Smith-Corona Marchant has won a 
has announced that controlling interest in Master Design Award from Product Engi- 
the company has been acquired as an in- neering Magazine for its new compact 
vestment by B. S. F. Company. Policies $225 electric typewriter. The machine 
will not change and active operation will features a change in the basic shape of 
continue to be conducted by Frederick W. the keyboard, with keys arranged in up- 
Weber, J. Walter Tschudin and Ferguson ward curves at either side to fit the short- 
H. P. Simkin. er fourth and fifth fingers. 








NEW! K&C Budgetfine 
STORAGE CABINETS 


e4 COLORS 

@ Baked enamel finish throughout 

ie @ 18-gauge steel frame throughout 
@ Two chrome finished handles... 
3-way Paracentric lock 

e 4 shelves, 5 compartments 

- e Simplest to assemble e Shipped KD 
: © 72" x 36" x 18 


make money «keep it 
~ when you sell K«C quality 


: K&C quality cuts costly servicing, so you keep “SARCOAD™ ) 
fe E Ey oi acl your profits on our fast-moving promotional steel 


ureAe 
UYERS- 
equipment. 


Files, desks, storage cabinets, combination units 


“t, . . all are precision made of heavy gauge 
ss steel, quality-finished in a choice of colors. 
ee ee wire, phone TODAY for catalog and price list. 


Newspaper Mats Available ; 
me METAL PRODUCTS Co., ING. 
= 1007 Greene Ave., Brooklyn 21, N. Y. © HYacinth 1-4510 
West Coast Warehouse: 540 S. Alameda, Los Angeles @ Phone MAdison 5-1536 


“ 









* OVER A DECADE OF QUALITY AND PRECISION IN STEEL EQUIPMENT 
ices Representatives: a few choice territories available; Inquiries invited. 

--- for more details circle 37 on last page 
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Gustave Fischer Co. 
Expands Around Corner 

The Gustave Fischer Co. which hy 
been expanding for 60 years at its Asylup 
St. location in Hartford, Conn., this yeq 
continued its expansion around the corne, 
There a new addition at 110 Ann St. wi 
house camera equipment for amatetir and 
professional photographers as well gs 
photography equipment for industrial and 
commercial use. 

Space vacated by the photography de 
partment in the main store will be used 
by the office furniture and office interior 
decorating departments. 

The company began in 1899 as a news. 
paper and stationery store. It now em. 
ploys about 50 persons. 


Office Furniture Group 
Honors Sam Spitzer 

A group of office furniture dealers and 
representatives of the Chicago area paid 
tribute recently to Sam Spitzer as “dean 
of the office furniture dealers of Chicago” 
on his retirement. 

Ninety-four persons attended a May 4 
testimonial dinner at the Furniture Clb 
of America at the Furniture Mart in Chi- 
cago. Telegrams were read from many 
persons unable to attend and a_ book of 
testimonial letters was presented to the 
honored guest. 

Mr. Spitzer has been in the office fur 
niture business in Chicago since 1928, 
when he opened a store on Lake Street 
after seven years in an office fixtures 
store at Wells and _ IIlinois. 

General chairman of the program hon- 
oring him was Louis Farber, manufae- 
turers representative. Speakers included 
Hy Natovitch, retired Chicago dealer; 
Rudy Sturm, vice president of Jasper Of- 
fice Furniture Co., speaking for the manu- 
facturers; Willis Van Pelt, a member of 
the staff at Spitzer Office Furniture; and 
Marion Follin, manufacturers _representa- 
tive. 


New Series of Arnot 
Sales Seminars Begins 

The first in a new series of Arnot sales 
seminars in Jamestown, N.Y., got under 
way May 15, according to Royal Metal 
Manufacturing Co. George Stapleton, Ar- 
not sales manager, said the response from 
dealers to the 1961 invitations was the 
greatest in the history of these sales 
schools. 

The week-long meetings are held in the 
company’s Jamestown Furniture Mart 
where a complete selection of the latest 
Royal designs is on hand for inspection by 
dealers and dealer salesmen. 

Applications for seminars later in_ the 
year are still being taken. 


Remington Portable 
Ad Help to Increase 
Advertising and promotion expenditures 
for the Remington Portable division in 
1961 have been budgeted to exceed those 
of last year by 40 percent and close to 
half of the total budgeted amount has 
been earmarked to aid the dealer locally, 
according to William N. Brown, vice presi- 
dent and general manager of the division. 
Part of the money is being applied to 
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DOUBLE YOUR PROFIT 


on the Back-to-School item you can handle! 
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Acco punched holes in punch desi 











The Acco +440. deluxe model (foreground) is 3-tone grey with aluminum and red trim. Suggested retail price—$5.90. The Acco #110 (rear) is 2-tone grey. Suggested retail price—$3.90 


Result! 


Above you see two proud examples of Acco leadership. 
These new Acco punches represent a complete departure 
from old-style models. 

They are beautifully—functionally—styled, far easier to 
use, and more efficient. 

For example, note these advantages (keyed to our photo- 


graph). Both punches have (1)—window viewer for easier, 
more accurate settings, (2)—9-position gauge which locks 
in place, (3)—removable chip tray (its cushioned base will 
not mar desks) and (4)—easy punching action (the #440’s 
extra-easy pivot action requires only the slightest pressure 


—your little finger will do!). In addition, (5)—the #440 handle 
locks down for compact storage. 

The #440 punches up to 36 sheets of #16 bond paper at 
one time. The #110, up to 21 sheets. Both models punch 
two 4” holes, 23/4” center to center. 

To order, or for full details, call or write your Acco repre- 


sentative. And for all the newest 
ideas in punches, binders, folders, /A\(C3(C3(O) 
fasteners — keep your eye on... 
Acco Products. A Division of Natser Corporation, Ogdens- 
burg, N. Y.—In Canada: Acco Canadian Co., Ltd., Toronto. 
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NEWS 


co-operative newspaper advertising and the 
rest will go into the development of dealer 
promotional materials. 

Mr. Brown says unit sales of the Rem- 
ington Portable division rose 72.3 percent 
in 1960 over 1959. This compares with 
an estimated 1.1 percent increase in port- 
able typewriter sales for the industry as 
a whole during the same period. He at- 
tributes the sharp volume increase to new 
marketing and merchandising concepts, ex- 
panded advertising and promotion cam- 
paigns, and improved dealer incentives. 

Predicting another increase this year, he 
said the industry may expect to sell some 
1,300,000 portables in 1961, as compared 
with approximately 1,100,000 last year. 


Manufacturers Announce 
Promotions, New Personnel 
Kenneth N. MacDonald has been named 
vice president-marketing by the Esterbrook 
Pen Co. He first joined the company in 
1940. Esterbrook 
new sales set-up for parts of the country. 
The Charles R. Barry Co. of San Fran- 


cisco” will 


also has announced a 


handle the sale of all Ester- 
brook products, including the Cushman & 
Denison line, to wholesale and retail cus- 
Neil Short 


of Chicago will cover the Midwest. 


tomers in the west. \ssociates 

Kemp Huber, general chairman of this 
fall’s NSOEA 
appointed vice president-market and trade 
relations by the Weber Costello Co. Don 
Lynn has been advanced to manager-field 


show in Chicago, has been 


sizes... 


GENERAL PURPOSE CABINET 
CERTIFIED 1 HR. 1700° 


SHOWROOMS: 
HARVID SALES ASSOCIATES 
NEW YORK, NEW YORK 

H. A STEGER 

ST. LOUIS 2, MISSOURI 


BARLIN SALES COMPANY 
AKRON 8, OHIO 

HAGEN & WATERS 
SEATTLE 4, WASHINGTON 
RAUB G ROBINSON, INC 
LOS ANGELES, CALIFORNIA 


MURPHY MFG. CO., INC. © 832 W. JEFFERSON ST. 
---for more details circle 43 on last page 






Line of 


Incsuloted 
FILE CABINETS 


Fire King Insulated File Cabinets are 
available in one, two, three and four 
drawer models... in letter and legal 
a choice of attractive deco- 


rator colors. Fire King Cabinets are 
offered with Underwriters’ Labora- 
tories, Inc. C or D labels and the 
S.M.N.A. label. Write for catalog. 








at Capital Marine Bank, Milwaukee. 


BANK JOB — Forrer Equipment Co. of Milwaukee installed 35 



























































wood chairs and 14 metal chairs 


Part of the installation, the president's office, is shown 


here in a photo provided by The Milwaukee Chair Co. and Milwaukee Metal Furniture Co. 





John Guthrie to the 


position — ol 


sales, and newly 


created manager-marketing 
services, 

Cook's Inc. has appointed Jack Wilson, 
former Esterbrook sales manager, its New 
England representative 

Dan Moran of Richmond, Va., 
named director of a newly-created Myrtle 
sales district embracing Ohio, Michigan, 
West Virginia and parts of New York and 
Pennsylvania. He plans to headquarter in 
central Ohio to represent Myrtle Desk Co 
and Boling Chair Co 


has been 


exclusively. 


fevuvvven 


Henry C. Landsiedel has been appointed 


to the newly-created post of group vice 
president of Remington Rand in charge 
of all operating divisions except Univa 


computers. John P. Turner has been pro- 
moted to the new sales training 
manager for the Remington Portable divi- 
sion, 

M. Denny Gains of Nashville has been 
named to represent Kores Manufacturing 
Corp. in 


post of 


Alabama, Mississippi and Ten- 
nessee,. 


Eagle Pencil Co. has announced the 


(eve vv vy wy z ZT 
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CRAM’s Modern Series 
Pocket Maps 


Coverage 


Countries 
and Areas 


Send for FREE Sample 


Globe and Map Publishers Since 1867 


| Geo. F. C ea OM Co., Ine. 


730 E. WASHINGTON ST. * INDIANAPOLIS, IND. 
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There’s no off-season on Underwood 
portables, because there’s no off-season 
on quality. You make full profits and 
satisfied customers simultaneously, when 
you sell the lightweight, remarkably 
complete Underwood- Olivetti Lettera 22 
and the “compact standard” Studio 44. 


For information on becoming an Underwood 
dealer, write or telephone to Portable 
Division, Underwood Corporation, One 
Park Avenue, New York I6, New York. 
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election of Kenneth Barnhart as a direc- 
tor and as vice president and general 
manager-operations, and the election of 


Marshall B. 


manufacturing 


Young as vice president- 

Oxford Filing Supply Co. has appointed 
Ed Barritt as field representative serving 
dealers in the Bronx, Westchester, Fair- 
field and part of Manhattan. 

Three new vice 
cently by Dymo Industries, Inc., are Mel- 
vin A, 
Whitcomb, manufacturing; and Claude L. 


presidents named re- 


Gladstone, administration; John L. 
Ganz, international operations. 

Fred Robeshaw has been appointed Mid- 
west sales manager for the S & S Posture- 
Rite Fiberglass Chair Div. of Spiller and 
Spiller, Inc. The 
tions June 1 in a new 60,000 square foot 
plant at Peru, IIl. 

L. H. McDaniel and Son have been 
named to represent Smith Metal Arts Co 
in the Southwest 

John M. Wilson, former sales manager 
of Bostitch, Inc.., 


eral sales manager of the company. He 


company began opera- 


has been appointed gen- 


succeeds James M. Nestor, who resigned 
from the company. 

Three major executive promotions have 
been announced by the General Fireproof- 
ing Co. Donald W. McClure has been 
named first vice president; John A. Saun- 
ders was promoted to vice president in 
Miller 


has been named to the newly-created of- 


charge of sales; and Lawrence W. 


fice of vice president of dealer sales. 








A psco Products, Inc. has 
C.H. Shettlesworth as representative in 
the Midwest and North Central states 
He started his career in the 
stationery field with S.C. Toof & Co., 
Memphis 

John A 
representative and will assist’ in dealer 
sales for the Ohio Chair Co 

Irving L execulive vice pres- 
ident of United Printers and Publishers, 
Inc., Rust Craft's 


has been named 


appointed 
20-year 
Barber has been named _ field 


Greene, 
parent organization, 
general manager of the 
corporation’s domestic 
tions John E 

| 


becomes general 


plants and opera 
Sellman, vice president, 
sales manager for the 
corporation, in addition to his duties as 
director of marketing. Frank R. Shaw, 
vice president, department store _ sales, 
will be sales manager for Rust Craft 

The DeJur-Amsco Corp 
John McGill 


sales manager for its business equipment 


has appointed 
Cooper, Jr.. as national 


division, marketing the Stenorette mag- 
netic dictating 

Thomas J 
sales representatives for the Carbon Prod- 
ucts Diy of Port Huron Sulphite & 
Paper Co. to cover Massachusetts, Rhode 
Island, Connecticut and 
New York 

B.H. Burks, formerly with Siekert & 
Baum in Milwaukee and Curtis Lindsay, 
Inc., of San Jose, is now associated with 
James W Montgomery _ representing 
Higgins Ink, Koh-l-Noor and Convoz 

W.D. Cook has _ been 


manager-chairs for Glob 


system 


Ferrara has been named 


metropolitan 


— 1 sales 


-Wernicke Co 
Elmer G. Rahe, executive vice president, 


SENCO RULER DISPLAYS SAY... f 








vour aisles 
eveiy day. 


RULERS and YARDSTICKS 
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Secretaries . . . housewives .. . 
business executives . 
sional people . 
in great 
Everyone of theza 
could use an extra ruler. 
them with Senco Ruler Displays. 
Senco rulers sell! The Senco plan 
is a profitable one. Write: 


?, SENECA NOVELTY CO.. INC. 


52 Miller St., Seneca Falls, 


“TAKE ME 
BACK TO | 
THE OFFICE; 
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10° TRACING, PLANETABLE, Layout; 
a engl iy PAPERS, ‘SILK SCREEN 











announced that Mr. Cook will work di. 
rectly with the field sales 
staff as well as with its nation-wide deal 


holding — sales 


company’s 
er organization, mee lings 
for dealer salesmen. 

Joseph J. Ingraham has been named 
general sales manager for Remington Rand 
Systems. He started with Remington in 
1929 at San Francisco. 

Jim Bradley, Jr., formerly with Chas, 
Bruning Co. and Bell & Howell Co., is 
taking over the Midwest territory which 
his recently deceased father covered for 
Hliggins Ink Co. 

Moore Push-Pin Co. has appointed 
Milton Havlick of Houston to handle aj 
Moore lines in Texas, Louisiana, Okla 
homa and Arkansas. 

Ezyindex Products Corp. has appoint- 
ed Robert A. Gooding, former sales man- 
ager for Regency Thermographers, as _na- 
tional sales and promotion manager 

Imperial Desk Co. has appointed Paul 
R. Lambert as sales representative for 
Ohio, Michigan, West Virginia and Coy- 
ington, Ky 


Four sales representatives have been 


appointed or re-assigned by Gibson Greet- 
Arthur B. Park and 
William J. Roley to the Denver area, 
George A. Peterson to Boston, and Don- 
ald L. Guthrie to central Georgia. 
Thomas B. Stacey, Jr., has been named 
mid-Atlantic regional manager by Photek, 
Inc., to select and service dealers in 
Maryland, Virginia and North Carolina, 
He had been manager of the business 
Baltimore Sta- 


ing Cards, Inc.: 


machines department at 
tionery Co 


| 
| 


t 
| 
! 
| 
| 
fia iad * 
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onciallll : . Don’t miss this opportunity of your lifetime! This complete Dealer 
. il \ ey Line (more than 50 models) of low-priced REGNA cash registers 


andle all 


a, Okla. KS and adding machines spells PROFITS, PROFITS and more 
2 ¥ P-R-O-F-I-T-S! 
appoint- 


Jes map. Wp, Be», ar Stream-lined, jet-age models surpass all expectations of business 
, as a ‘ we builders with an eye on tomorrow. Your choice of electric, hand, 10 
“a Pad “ees of 4 keys or full keyboard machines. 

tive te 7 rw) aN Write today for informative literature. 

ne AY: : . ‘VE 


ve been 
yn Greet- 
‘ark and 
yer area, 
nd Don- 
ria. 

n named 
- Photek, 
salers in 
Carolina. 
business 
ore Sta- 


Move fast 
it’s profitable! 





It’s low-priced! It’s profitable! 
Mail the coupon—Mail it today— 
Mail it NOW! 


JOELI fire-proof Bi 
safes of unusually y REGNA CASH REGISTERS, INC. 
unique design, are 175 Fifth Avenue, New York 10, N. Y. 
covering the globe 
with tremendous 
sales success. Several Please rush more information on the 
sizes and models complete Line of REGNA Cash Registers, 
available. REGNA Adding Machines, JOELI Fire-proof 
Safes, and outline advantages of becoming an 
independent REGNA-JOELI Dealer. 


Gentlemen: 


In Canada: Regna Cash Registers of Canada, Ltd. 
704 Notre Dame St. W., Montreal, Que. 


OUTSIDE CONTINENTAL U. S.: 
Jorgen S. Lien, Box 522, Bergen, Norway 
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Vending Machines to Sell 
Stancraft Greeting Cards 


{ new marketing approach in the greet 


each. Special seasonal cards will be avail- 
able during those periods. The units are 
coin-operated and have an album selector 
for title and sentiment or verse. They 


ing ecard industry has_ been 


by Standard Packaging Corp. All rights to 
7 ON SE A ie = 


i GREETING CARDS 


SELECTIONS 


an electrically operete? vending machine 


for greeting cards nave been 


announced 


purchased Ave. and Noel St 


eliminate pilferage and spoilage 

Initial use will be for supermarket dis 
tribution of cards. The machines are ser 
oe iced and stocked by approved supermar- 
: ket methods. The company expects to or- 
der and produce 5,000 vending machines 
in the next 12-18 months, anticipating 
card sales of $6 million at first, about 
one percent of all cards sold in 1960 at 
retail in the United States. Standard will 
retain ownership of the machines, which 
are expected to conserve floor and _ shelf 
space for greeting card retailers 

Standard will use card stock from its 
own paper mills, designs from its own 
Brown & Bigelow artists, and polyethy- 
lene pouches from another of its divisions 
to make it a fully integrated operation. 


San Diego Firm to Move 

Freeway Diego, 
Calif., is causing a three-block move for 
Southwest Office Furniture Co., from 1810 
Moore St., in the path of a Crosstown 
Freeway, to a new building at San Diego 


development in San 


Ground has been brok- 


and Standard will use the device for dis- en on a new structure which will con- 


tribution of greeting cards by Stancraft, 


Standard Packaging’s newly 


in St. Paul, Minn. 


The machine offers a_ selection 


everyday cards, individually 


of 160 
packaged 


tain 5,000 square feet of show room space, 


formed re- with warehousing on the lower level and 
tail marketirg division with headquarters 


ample parking space in the rear, which 
fronts on the new Co-owners 


Frank Thompson, Jack Reinhart and Don- 
ald F. Hazleton expect to move this sum- 


freeway. 


with envelope in polyethylene, for 25 cents mer. 


1) 


Description: 
No.2 — 11%” reach. Ve" to V4 
round holes, ass‘t. dies, letters & 


‘ reach. Ve" to V4" 
round holes, ass’t. dies, letters & 


reach. Ve" to 
round holes, ass‘t. dies, letters & 
figures. 
No. 470 — 3’ reach. Ve" to V4 
round holes, ass’t. dies. 
No. 46— Minute Book Punch, 3%” 
to ¥2"' round holes—oblong, oval 
or slotted holes. A Notch or Edge 
Cutter where large dies are re 


quired. 

TALLY COUNTER PUNCH registers 
1 to 99,999. Available with Ve", 
3/16” & VY" round holes and all 


THE HOGGSON & PETTIS MFG. CO. 


Ticket Punches 
by HOGGSON for Every 
Office and School Use 


No. 26 & 
No. 27 


standard designs. Ask for models 
equipped with Tally Counter 
No. 17 — Notch or Edge Cutter 
Dies 4" to 5/16" max. 
No. 33 — Notch or Edge Cutter 
Dies 3%" to V2" max. 
No. 29 — Corner Punch aids in as- 
sembling & fitting letters and 
popers. (Oblong slots) and Ve" to 
round holes. 
Sliding Gauge Punch 


ach. 
— Sliding Gauge Punch 
* reach. 
Send for 
HOGGSON 
PUNCHES 
Folder 


141F Brewery St., New Haven, Conn. 


---for more details circle 35 on last page 


AMERICAN MAP CO., INC. 


N.Y. Stationery Show 
Reports 5,300 Attendance 

Directors of the mid-May New York 
Stationery Show at the Hotel New Yorker 
reported total attendance of approximate. 
ly 5,300 at their 1961 exhibit. 

The 1962 show has been scheduled for 
May 20 through 25. 

Honored guest at this year’s dinner. 
dance held in conjunction with the show 
was Tessie Goldwater, who has been ae 
tive in the industry and as a show adviser 
for many years. She recently left her po 
sition as stationery buyer for The May 
Co., Los Angeles. 


Hugin Opens U.S. Branch 

Hugin Cash Registers of Sweden recent. 
ly dedicated its new U.S. factory branch 
at 444 Park Ave. So., in the heart of 
Manhattan’s “Office Equipment Row.” 

Facilities include a training school for 
the nationwide network of sales and _sery- 
ice representatives which Hugin is estab- 
lishing. More than 200 independent cash 
register dealers in all of the principal 
American trading areas have already been 
franchised to sell and service the line. 


Florence Knoll Honored 

Florence Knoll of Knoll Associates, Ine, 
has been awarded the 1961 Gold Metal 
for Industrial Design by the American 
Institute of Architects. This marks the 
second time an award has been made in 
the Industrial Design field, the first to a 
woman, since the Fine Arts Awards were 
established by the A.LA. in 1921. 


new high-profit idea in 
sift wraps! 


Authentic, up-to-date, detailed MAPS, 
same as in high priced murals, litho- 
graphed in full color on high quality 
gift wrap stock... attractively cello 
packaged and pre-priced for quick 
sale. 
RE-USABLE FOR VALUABLE WALL 
REFERENCE OR DECORATION 
4 Different Map Wraps: 
WORLD (no. GR 1), 
U.S.A. (no. GR 2), 
PLAYLAND (no. GR 3), 
STARS (no GR 4). 
202" x 282" folded to 10 x 
(fits standard racks) 
2 Maps of one kind per cello pack... 
5 packs per carton , 
WRITE TODAY FOR SAMPLES a 
AND DISCOUNTS 39¢ 


3 W. 61st Street, 
New York 23 
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NEW CHAIR LINE — New architectural style Royalchrome 100 chairs 
were designed and produced especially for a Chase Manhattan Bank 
installation by Royal Metal. Two New York City dealers who 
cooperated on the installation were Charles J. Lane Corp. and Charles 
S$. Nathan, inc. The chairs are now part of the company’s regular line. 





New Furniture Leasing 
Division Is Announced 

Establishment of Contract Interiors for Business (CIB) as a 
separate division to handle the leasing and sale of office and 
commercial furnishings was announced recently by Louis I. Kri- 
loff, president of Kriloffice, Inc., Chicago. 

President of the new division is Marshall Silverman, who re- 
tains his post as vice president of the parent company. Kril- 
office started leasing furniture in the Chicago area in 1957 to 
augment its supply and equipment business. Now, the company 
says, leasing has grown to a point where it requires a separate 
division with its own sales and design staff. 

CIB has leased 25,000 square feet of showroom and office 
mace at 618-26 W. Jackson Blvd. 


SHOW MORE! and SELL | 
_ Order these two “Year 
Salesmen from your job 


No. 108 — X-acto Revolving 
“Knife and Blade’ Merchan- 
diser Deal. A complete knife 
department... requires very 
little space. 

Contains a basic stock of 
X-acto Knives, Small Knife 
Sets and “Refill - Blades’’. 
—s Display FREE with 

eal, 


x-acto 
RINGS THE-BELL 


No. 115—X-acto Pilfer-Proof 
“Ring The Bell’’ Blade Mer- 
chandiser Deal. 

More than 1,000 Dealers are 
“ringing-up" those Profit- 








able Repeat Sales... 
Say...with this award win- 
ning Blade Merchandiser. 
Contains 170 packages of 
assorted X-acto Blades. 
~y Dispenser FREE with 





\ 
HANDICRAFT TOOLS Inc. 
Division of X-ACTO, Ine. 
48-412 Van Dam Street, Long Island City !, N.Y. 


Nearly a Half-Century experience in precision manufacturing 
---for more details circle 34 on last page 
JULY 196! 


A GOOD 
NUMBERING 
MACHINE 
AT *16.50 LIST 


..- A PRICE YOUR 
CUSTOMER WILL PAY! 


No. NM-2H, Size 2. Six 
wheel; consec., dupl., trip., 
quad. Chrome plated. 
List (incl. excise tax) $16.50 
less our regular discount. 


LOUIS MELIND CO. 


FOUNDED 1893 TELEPHONE GR 7-4200 
3524 NORTH CLARK STREET, CHICAGO 13 
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SHOP EQUIPMENT 
AND STEEL SHELVING 


Modular Benches e Steel Shelving « Work Benches 
e Stock Carts e Handicabinet* Benches e Service 
Trucks e¢ Stacking Boxes e Parts Bins e Small 
Parts Cabinets and Cases 


Your customers seeking top quality steel equip- 
ment can be selective and satisfied with BAY’s 
complete line. New products with exclusive 
features maintain the same high BAY stand- 
ards of proper design—produced right, uncon- 
ditionally guaranteed. 

And, BAY’s system of limited franchise dis- 
tribution and complete distributor protection 
insures freedom from wanton price cutting— 
maintains BAY’s top quality line for distribu- 
tors to sell. Check our new catalog and prove 
it to yourself. 






































BAY PRODUCTS DIV. 


AMERICAN METAL WORKS INC. 


1818 W. Cambria St., Phila. 32, Pa. 
BAlidwin 9-1805 


---for more details circle 19 on last page 





Mark up new sales 


& profits with the 


EXCLUSIVE 
SPRING-WICK 


eeeeeee 


e VALVE ACTION 
acka inl x as illustrated. 
ees Just push down 
ink flows again— 
eee wear Will not dry up 
ant 7 if left uncapped. 


Available in attr 
sets. Also individua 


enew prices... 


ive 4, 8 or 12 color 
carded. Bubble. 


5 Sizes, 4 different packages and 11 coiors, all com- 
binable for big discounts. List prices range from 39¢ 
to $1.49. 


ae 
* new promotions a < JReaders 


Digest 
eeeeeer 


Complete merchandising program, dealer aids 
and national advertising backs you—helps you 
sell! Advertised in Reader's Digest, school, office 
and industrial publications. 


1 now available--- 


Pocket Size, 





Slimline 


PEN 


MARKERS 
¥ and 


FOUNTAIN 
MARKERS 








Write for complete details and discount schedule: 


a - MANUFACTURING COMPANY 
ns 305 Plane St eet © Newark 2, N. J 


““Makers of the Famous Lewis Safety Knife and Fiash Box Opener”’ 


--- for more details circle 29 on last page 





|NEW PRODUCTS 


| Continued from page 8 


Dry Transfer Letters 





| wide range of point sizes in red, black, 





| displaying 17 


}—can be hung on pegboard hooks 


to dealers in 


| designs for bridge, 


cents a deck at regular retail outlets. 


; new 


| Portable Typewriter 





A new do-it-yourself met iod 
transferring sharp and clear let 
to any without the ne 
for cutting and pasting is available 
Alphabets trat Q 
sheet, in reverse position. 


surface 


are on a 


placed, face down, in position @ 
art, plastic, photo or am 
surface that requires lettering on it 
Letters are rubbed lightly with] 
small paddle (supplied with shegl 
transferring the letter directly to 

art. Complete fonts of from 90 & 
400 characters per sheet, in a large variety of type faces and 
white, blue or gold gf 
136 West 21st St., Ney 


tracing, 


REMOVE 


Write Prestype Inc., 


for $2 per sheet. 


York 11, N.Y. 


Forms Fixture 


40 
Streamlined packaging of Gray- 
Line “Snap-A-Way” 


new 


business forms 
and a point-of-purchase — fix- 
ture designed to promote buying ac- 
tion on the part of stationery store 
customers, have been announced by 


Wilson Co 


leaved now 


Jones Carbon-inter- 


sets are available in 
bags in convenient 
Up to 140 bags, 
different forms 
ibout 7,000 sets of “Snap-A-Ways” 


poly ethylene 
quantities of 50. 


- Or 


a 


on the new display fixture within easy reach of store traffic. Th 


natural-finish fixture, a mate to the manifold book fixture de 


| veloped in 1960 by Wilson Jones, is given free to dealers wh 


It requires only 37 by 
19 inches of floor space, stands 52 inches high, and has storage 

“Snap-A-Ways” are availabk 
titles. 


purchase GrayLine “Snap-A-Way” sets. 
space for extra stock in the rear 
50 different stock 


New Playing Card Line 410 

Introduction of a complete new line of playing cards for th 
consumer market has been announced by Stancraft, a division 
Standard Packaging The will include  specia 
canasta, poker, and pinochle. The full-color 
will have totally face and art reproductio 
They will be sold for $1.79, $1.98, and $2.98 a set 
Poker, pinochle, and bridge cards will sell for 79 cents and & 
There will be 42 completely 


Corp. line 


new 


bridge cards new 


back designs. 


Also 
the 


designs. available will be over-all merchandising 


programs for retailer. 


411 
The Admiral Typewriter Corp 
announces plans for the immediate 
its brand com 
portable, the Admiral. Fea 
to make it ideal from 4 
dealer standpoint fast traffi 
which offers discounts up & 
D-Jam key 
keys 
jammed up on the platen, a two- 
line The platen itself is o 
uniforn 


marketing of new, 
pact 
tures said 
(as a 
item 
50 


-, which at a 


percent) include a 


touch releases 
color ribbon plus a variable spacer. 
life and a 
Other features are light 


solid rubber construction for longer more 


character reproduction weight, stencil: 


key, 


signed with a completely enclosed flat bottom, the Admiral comes 


cutting margin stops and collapsible paper supports. De 
with a carrying case that doubles as an overnight bag or attach 
case For further details write the Admiral Typewriter Corp 
244 Madison Ave., New York 16. Formation of the new fim 
was announced by Martin Regg, formerly of General Gilber! 


Corp 
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makes the difference 


fie. 

xture de 
ilers wh 
ly 37 by 
S storage 
availabk 


s for the 
ivision 0 
e  specia 
full-color If it meant more business for a CU dealer, Dar Swink would weara 
~olo 
a beard like this for the rest of his days. However. the facial foliage 
roductic is a concession to the centennial celebration this year in Corry, Pa 
98 a sel 
; and § 


smapletel : why did Dar Swink 


handising 
spend 153 days on the road last year? 
411 


- Ge When CJ sales manager Dar Swink says ‘‘dealer orientation,” he 


nmediate means business. That's why he spends over half of his time on the 


w, com road . . . on the spot to help dealers make sales. 


eo Dar Swink’s concentration on the dealer is no accident. Like every- 
st traffi one else in the Corry Jamestown organization, his total commitment 
s up © & is to one goal: give the CJ dealer the most complete line of quality- 
wy crafted products in the office furniture industry—and support those 

a two products with fully effective service. That’s what makes a CJ franchise 
elf is « the most valuable asset in the industry. 


iniforn ' ; 
ye Learn how to add that asset to your business. Write today for infor- 


, stenci- 
ts. De mation on franchises available in your area. 
al comes 
> attache 


+ Cap corry jamestown 


ew firm 


Gilber 
corry, pennsylvania 


---for more details circle 60 on last page 
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NEW PRODUCTS .. . Flexible Desk Set Line 413 
A completely new 
line of desk pen 












































Pencil Sharpeners 412 

Disney’s Jiminy 
Cricket and Mickey 
Mouse have been 
added to Apsco’s 


sets and a_ broad 
new concept for 
selling them have 
been announced by 
the Parker Pen Co. 
already successful The line consists of 


Donald Duck 


sharpener to form a 


52 new desk bases, 





in nine basic style 





trio of sturdy full- patterns, and the addition of two new 

size pencil sharpen- desk pens, the Parker 45 cartridge pen 
ers designed specifically for home use. and the Parker 61 capillary pen. Also 
The Disney-character heads are made of included is the standard Parker “51” desk 
colorful molded plastic. For additional pen. The new concept allows dealers to 
information, write to Dept. D-1, Apsco offer any of the three pens, which fall 
Products Inc., P.O. Box 840, Beverly Hills, into different price categories, for each 
Calif. base. Once a purchaser has selected a 





ADVANCO PUNCHLESS PAPER HOLDERS 
Hi-Strength, Lo-Height, Split Second, Super Tight , — 


ONLY 2 PARTS . : - Bae: and Spring Steel, Long 


Length, Flat Compressor. Works 
with fingertip pressure. No Wires. No Coil Springs. Never loses its 


shape. 
SIMPLICITY ITSELF! 


Lo-height means minimum chafing and wear on binders. Expedites 
quick insertion and removal of sheet from any place in binder. 


Bulldog-grips 12” capacity (appr. 150 sheets). 
Letter & Legal sizes 
Now available in 6 inviting colors: 


RED + GRAY + BLACK « TURQUOISE - YELLOW - ORANGE 


25 of a color to the box. Also 25 in assorted colors to the box. 


Send for new catalog and price sheet, or ORDER TODAY! 





MADE IN U.S.A REG. U.S. PATENT OFFICE 


ADVANCO PRODUCTS, LNC. 
76-05 51st Avenue, Elmhurst 73, L.1., N.Y. 
---for more details circle 12 on last page 











base, the dealer can then use the ‘ luree 
pens, each with its own receptacle. to 
trade up or down as he sees fit in a price 
range from $10 to &90. According to 
Parker officials, this offers the dealer inore 
flexibility than he ever had before, since 
it is now possible to sell a single model 


al three different prices. 


Collating Machines 414 


Atlantic Number. 
ing Machine (Co 
of 47-02 18th Ave. 
nue, Brooklyn 4, 
N.Y. announce their 
appointment as ex- 
clusive U.S. Distributors of a British line 
of collators known as the Velodex, Metro. 
dex and Metromatic. The Velodex is g 
6-stack table-top collator which may be 
folded up compactly for storage when not 
in use. It sells for $70 complete. The 
price of the Metrodex 12-stack collator 
complete with stand, foot control and 
electric jogger is $245. The Metromatic 
Collator is an all-electric power machine, 
made in 4 models—6, 8, 12 and 16 stacks 
Supplied with electric foot control which 
leaves operator’s hands free, it is priced 
from $150 to $300. Dealerships are open. 


Mechanical Pencil Display 415 
The  Autopoint ic 
Co. has released a ~ 
new pencil counter 
display easel which, 
“will substantially 
increase impulse 
sales.” It features 
Autopoint’s “Life- 
time Guarantee” for 





“America’s finest mechanical pencil.” De- 
signed to hold just one dozen pencils, and 
take up a minimum of counter space, this 
new easel will also hang conveniently on 
the wall. Autopoint pencils available on 
this easel are Nos. 6 and 106, 8 and 108 
76 and 176, 48 and 148. To order the 
new easel, prefix the model number with 
the letter “E”—and, indicate number of 


easels desired. 


Pocket ‘Post Office’ 416 


\ “post office” 
that can be car- 
ried in the pocket 
or purse, the Posta- 
matic Pocket Post 
Office has nine 
built-in features to 
make the user’s life 
easier. Within its 
smartly styled pigskin case are a stamp 
case, address-memo book, zippered money 
pocket, two extra utility pockets, a_ slim- 
style mechanical pencil, memo pad, latest 





postage rate sheet and a practical Posta- 
matic Postal Scale. This scale permits 
users to read, in a jiffy, the correct post- 
age for first class and air-mail letters 
weighing up to four ounces. The Posta- 
matic Pocket Post Office is individually 
gift boxed and priced to retail at $4.95. 
It is manufactured and distributed by 
Postamatic, Dept. 129, 1549 Belfield Ave. 
Philadelphia 41, Pa. 
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jibway 
press 


begins 


Ojibway Press, Inc. was organized last month 
for the purpose of acquiring a number of business pub- 
lications and to enter the book publishing business. 

It is an affiliate of Davidson Publishing Com- 
pany. While Davidson Publishing Company is 61 years 
old, publishes eleven business publications, operates 
a printing plant, a photo-engraving plant, and employs 
some 150 business paper specialists, the new affiliate 
is expected to become a much larger operation. 

At the outset, Ojibway Press has the benefit of 
great experience in publishing and all of the facilities of 
its affiliated company, plus the substantial resources 
made available to it by its officers, directors and stock- 
holders. 

The first Ojibway acquisition is the Knit Goods 
Publishing Company, publishers of Hosiery & UNDER- 
WEAR REVIEW and LINGERIE MERCHANDISING. 

Under Ojibway ownership, the editorial and 
sales departments of these publications are being moved 


to Ojibway’s New York offices at 250 Fifth Avenue, 
while production, accounting, circulation, promotion 
and administrative functions are being moved to the 
company headquarters in Duluth. Effective with the 
July issues, expanded services will be provided the 
readers and advertisers in the hosiery and lingerie fields 

Ojibway Press, Inc. starts its operations with 
Hosiery & UNDERWEAR REVIEW and LINGERIE MER- 
CHANDISING. But this is only the beginning. Substantial 
funds are available for the purchase of a number of 
publications, and negotiations for some of these pur- 
chases are already under way. 

There are 31 original Ojibway stockholders, 
many of whom are prominent in various fields of busi- 
ness and industry. Long-range plans contemplate a 
wider public ownership. This program of acquisition 
and development, we feel, is destined to make Ojibway 
Press, Inc. one of the major factors in the publishing 
business 


DIRECTORS 


Royal Alworth, Jr Robert Edgell 

President, Executive Vice President, 
Oneida Realty Company Davidson Publishing Company 
Homer Collins Herschel Fryberger 
Investments Partner, 


Fryberger & Fryberger 


OJIBWAY PRESS, inc. 


C. E. Fuller, Jr Marshall Reinig 

General Partner President 

Thomson & McKinnon Davidson Publishing Compan 
Nat Polinsky J. G. Sellwood 

President, Chairman of the Board 
Minnesota Woolen Mills Northern City National Bank 


1 EAST FIRST STREET 
DULUTH 2, MINNESOTA 


















No. 838 
BALL POINT JET 























BALL 
POINT 
ERASERS! 


No. 38 BALL POINT 


Cash in on the Mushrooming 
BALL POINT MARKET! 


Sell Weldon Roberts Ball Point Erasers to your 
many customers presently using ball point pens 
and pencils. And show these specially-formulated, 
all-quality erasers along with your displays of 
ball point writing goods! 

Weldon Roberts Ball Point Erasers do the work 
easiest, fastest, neatest. Styles and shapes to 
please all your customers—office workers, execu- 
tives, students. 

Put in a supply of these exceptional, volume sell- 
ing erasers today. Write us now for prices if you 
do not have them. 


No. 138 BALL POINT Convenient, spiral-wound 
paper-wrapped, pencil shaped eraser, with pull- 
string for easy repointing right at your desk. 
Quolity-formula green rubber core. 


No. 838 BALL POINT “JET”’ Exceptional pock- 


et and desk eraser, with famous Weldon Roberts 
Ball Point green rubber core. In clear plastic holder 
with pocket clip attached. Holder cap unscrews so 
eraser core can be moved outward. (No. 8380 Ball 
Point Jet Eraser has whisk brush attached instead 
of pocket clip) Not a mechanical gadget! Refills, 
of course. 


No. 38 BALL POINT Weldon Roberts Boll 


Point rubber, in attractive green color and handy 
elliptical shape. 


WELDON ROBERTS RUBBER CO. 
365 Sixth Avenue Newark 7, N. J. 


World’s Foremost Eraser Specialists 








--- for more details circle 48 on last page 














NEW PRODUCTS .... 






New Furniture Line 4m New S« 
mi | A new line of prestige office fy 

niture which combines the beaut 
and warmth of wood with 
strength and utility of steel hy 
been announced by Remington Rand 


Systems. The new line  featungy 





an 
4 











““y 


a 


. : modern, functional design and jy. 
cludes desks for all management levels. All working parts can } 
equipped with full progressive suspensions. The full-metal pedes 
tal is square edge in design and comes equipped in three-drawe 
four-drawer or a box and file drawer combination. Tops are ¢ 
five-ply construction with walnut veneer tops, self-edged. Th 








designe! 


manage! 






device 
dictation slides as well as pedestal drawer heads are also of woo 

and by the inclusion of optional wood drawer liners, with ‘ 
without wood pencil trays and letter trays, the user basicaly Draw't 
sees and touches only wood in using the desk. Center drawer A ver 
are eliminated as a contribution to styling as well as efficiency [m StacoT 
A lock is contained in the knee space side wall. The line con. a compl 
sists of double pedestal desks in various dimensions, single pede: ™U™ ¢° 
tal desks, executive and secretarial “L” return, auxiliary table the draf' 
and sliding door credenza units. , Drafting 


Toe-Tou 
plete co 
- ever) 
) degr 
and sell 


Fotms Storage Binder 
A new, convenient and inexpen- 
sive method for permanent storage 





of punched office forms is provided harmon 
by two versions of the Perma Snap drawers 
Bindr (patent pending), created Moder: 
and manufactured by Office Equip- are brt 
ment Manufacturing Co., 2212 Sum- — outlets. 
mer St., Dallas 2, Texas. Eighteen stock models are offered with ment ¢ 
4,” flexible nylon posts for marginal-punched burst and unburs 

forms. Thirty models are available with 3/16” aluminum post 

for all other office forms. Forms are bound-into these rugged New 


fibre board storage cartons that later may be easily opened and 
consulted with assurance that forms will be neat and orderly 
with full protection against dust, dirt and moisture. Perma Snap 
Bindrs are delivered knock-down flat in polyethelene bags for 
space-saving storage. 











Correspondence Sorter 419 B  cisso 
The latest in a large family Each 
of sorters, this new size by Kohl- parabl 
haas is especially designed for “shhes 
purchase orders, bills of lading aa 
or other papers up lo correspond- with 

ence size. It separates the alpha- 

bet into 50 divisions, and _ the 
20” base gives the sorter a mate. Adh 
rial capacity of over 15”. Guides A 
are of hard black _ pressboard sure 
‘ with steel tabs. Base rods are fae ts 
ii chrome plated, with full steel pasti 
flush base, cork cushioned bottom. A catalog listing and illus ting 
trating all other basic designs is available from the Kohlhaas Co. deve 
8012 So. Chicago Ave., Chicago 17, IIl. name 
to © 
Rubber Band Package 420 tee 


Alliance Rubber Co. introduces 
a major change in packaging of 
rubber bands for the stationery 
trade. In addition to regular pack- 
aging in 1 ounce, 4 lb. and 1 Mb. 
boxes, the stationer can now offer 








4 |b. quantities of top quality 9 
Pale Crepe Stationery Bands in re- 

usable plastic envelopes. The 4 lb. plastic envelope is available 

with assorted sizes or in specific sizes. The heavy duty trans 4 
parent plastic envelope is re-usable by secretary or housewife as 

a make-up case, or for storing anything from paper clips and ; 
bobby pins to nylon hosiery. A special introductory offer is it 

effect until June 30. Samples and information are available from “In 
Alliance Rubber Co., Alliance, Ohio. the 
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NeW ’RODUCTS .... 











New S-apler Package 421 


A new billboard-style package 


machines Tailored to stimulate 


self selection, the new carton has 


| 
credited, in a recent retailer sur- 
vey, with solidly increasing sales, 
is now being used to merchandise 
: an entire line of office stapling 
>“ \ ‘ “— 


been adopted by Swingline, Ine. 


Container Corporation of America’s 


designers. under the direction of Owen Ward, Swingline ad 
manager. developed a new package that was, in itself, a display 
device 





Drawing Table-Desk 422 

A versatile combination from the 
Stacor “Coordinate Group” provides 
a complete working unit with maxi- 
mum convenience and efficiency for 
the draftsman. The “floating board” 
Drafting Table has the exclusive 





Toe-Touch Pedals that give com- 
plete control from a seated position 
of every board height from 30” to 45” and any angle from 0 to 
% degrees. The drawing surface is non-glare, washable, resilient 
and self-sealing. One side of the “L” unit is a desk with a color- 
harmonized, plastic desk top with large, shallow, tool and catalog 
drawers having nylon bearing suspension and rubber bumpers. 
Modern styled tubular legs have floor levelling devices; handles 
are brushed chrome; and there are three convenient electrical 
outlets. Catalog and details are available from Stacor Equip- 
ment Co., 285 Emmet St., Newark 5, NZJ. 


New ‘Lefty’ Scissors 423 

Left-handed people who have 
previously struggled with regular 
scissors when working at home, 
school, office or factory, will wel- 
come The Acme Shear Company’s 
announcement that it has augment- 
ed its line of Kleencut “Lefty” 
Scissors with an all purpose 8” Bent Trimmer (No. 538C-8”). 
Each pair retails at $3.50—the price one would pay for com- 





parable standard scissors. They are available to the trade through 
jobbers. The shears are specially ground and fitted for easy work- 
ng, constructed of unbreakable carbon steel, fully nickel plated, 
with hand ground blades and contoured handles. 


Adhesive Tacks 424 


A new adhesive tack with pres- 


sure sensitive cement on both sides A [BOS 
: P ; : FS Y 

for use in posting on bulletin boards, Lf 

pasting into photo albums, spot- <Sf ad 


ting on maps, charts, ete. has been 
developed by Neatape Corp. The 


name is Neatacks. Neatacks adhere “pov RKC 
to metal, wood, plastic, glass, paper i ; a 


or any dry surface. They can readily 
be peeled off and used over again. 


$1.98 Ball Pen . 425 
Waterman-Bic Pen Corp. has 
announced development of a new 





pen — the “Citation” — retailing at 
$1.98 with “Jewel-Polished Ball.” It 
is styled with burnished silver-color 
metal top and clip, new smooth- 
acting, retractable feature, and a 
tapered barrel in four colors. The 
pens are available in a compact dis- 





play with 12 pens in assorted colors. | 
ion, it is the smoothest-writing pen on the market,” 
the compa Savs. 
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NEW PRODUCTS .... Fall Writing Paper 428 File Cabinet-Bar 4% 
One of the fall- The File -.\ - By 
holiday stylings to by Murphy - Mille 


is a new olfice 


















































be featured on the 


Electric Adding Machine 426 


Cromwell _ Busi- 


° ° Dave Ga rroway 
ness Machines is in- 


home item = com 
posed of two ful 


television show is 
utility drawers and 
a unique cellaret 


troducing their Eaton’s “Decor En- 


“Numerator 99,” an 





: semble ‘i This com- 
all - electric adding bination of decorat Concealed locking device locks the cellare: 
machine for $169.50, ed letter-paper with section when the file drawers are locked 
a price said to be a decorated margin The two piano-hinged sections swing to. 
Ne owt peared a. al-fold note makes interesting use of a gether to present the appearance of 4 
“ mpacny stylized grape design in sophisticated col- double file cabinet. Approximate _reta 
key) machine now marketed nationally ors. Ensemble price is $2.30. The letter price is $219 


= gee ’ — eam “ eer not paper separately boxed retails for $1.59 
add in the machine; it has a full 9-figure The colorfully printed notes are also avail- “1: . 
capacity; adds, subtracts and multiplies able separately boxed at $1 retail. Eaton Filing Cabinets 431 


at time-saving speeds; measures 8” by 13” also has a new “Primitive Print” letter \ new line of 
x 4%"; weighs only 82 pounds. Carry- paper decorated with stylized flowers and filing cabinets, Y & 
ing case is optional. For additional infor- butterflies E 4000 Line, has 
mation or free brochure, write Cromwell been introduced by 
Business Machines, 7451 Coldwater Can- . Yawman & Erbe 
yon Ave., North Hollywood, Calif. Coaster Display Rack 429 Mfg. Co., Rochest- 


Fred Baumgarten 
of Atlanta offers a 


er, N.Y. The mod- 





i i erately priced files G/W Ver 
Personalized Tallies 427 wire display rack have proved to be 

New from Nile of coasters and sturdy a features 

Running Studio, saucer mats free ‘ti AO 8 ante 


247 West First St., 
Claremount, Calif., 


with 24 dozen bags ed tests exceeding 150,000 openings and 
closings with a drawer load of eighty close the 


pounds. This is equivalent to at least 


of merchandise The 


are personalized rack may be set 


; ‘ frames a 
bridge tallies, gold 


up with cello-wrap 50 years of normal use. The line includes 


imprinted or on bags, trays and two, three, four, and five drawer files ip to “Sec: 


blank stock to be gift box merchan- both letter and legal sizes featuring a full 








; ” ee wa faster s 
shipped to dealers dise. Baumgarten 26'." drawer depth inside, positive side. 
who do their own — also has. an- locking compressors, thumb latches and ... we'l 
imprinting. Display material is furnished nounced new nap- optional drawer inserts allowing for great 
. pps : Remem 
free. kin and coaster sets versatility and efficiency. 

















“WE WANT TO SELL 
SNAP-APARTS AND | 
CONTINUOUS FORMS — 
WHO SHOULD WE CONTACT?” 


Banucks the premurm Lung. 
at compeliline prices ! 

a mM CHALK BOARDS 

IS YOUR BEST BET-- 

I CORK BULLETIN ROARDS 


and here’s why: , V MAGNETIC BULLETIN RoARDS 


QUALITY PRINTING and perfect collation thanks to the most 
modern high speed ROTARY EQUIPMENT 


ays V’ PANELS, PREFAB BOARDS & EASELS | 


GENEROUS DEALER DISCOUNTS make the selling of 
International's one-time carbon forms a worthwhile addition to 
your sales 





ee BUSINESS FORMS 





/ 


PROMPT SHIPMENT—AS PROMISED. We have long Frawes And higiik UF 


prided ourselves on meeting delivery schedules. You can depend 
on our delivery promises. 


» re ; iF o, sf 
EASY-TO-USE LIST—FAST QUOTES. Our price list is clk Alurcly, CfLE He otrucled Price 


designed to make it easy to figure your own prices or, if you 


i 
prefer, our Quotation Department will handle your price Qiu __ 


requests within 24 hours. 











NO DIRECT SELLING. We sell only through our dealers 


never direct. You are protected! ° Chalk Board 
ATOR MU Division 
dealer who \s Barricks 











nnn proud of the MFG. CO. 
DEALERS , 134 West 54th St. 
we want alenae quality he sells CHICAGO 7 
with YOu Bess : = SS ILLINOIS 
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nm com- 

two ful Cail 
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easy-to-insert tabs 
A Movable tabs 
; 4. insert directly 
———_ 


into folder 
slots—inde- 
pendent of rods. 


smooth rod ends 








e locked A 
wing to é #4] a Protective 
ce of 4 = Werti tea Ly ' Si plastic coating 
te reta g - weng. eliminates all 
= - sharp edges. 
3 exClIsives 
free-sliding rods 
7” Rounded rods 
j slide more 
G/W Verti-Swing hanging folders sell faster because they have more exclusive easily on 
, ‘ frames; won't 
features for greater customer appeal! Simply point out these advantages. Let your bind or squeal. 
— customer compare! Verti-Swing, the folder adaptable to any filing system, will 
f eighty — close the sale for you. Specially designed 
” least frames adjust to every filing drawer. Swing bonded hanger rods 
includes Rods perman- 
files in BP to “Secretary Approved” Verti-Swing for _——t— ently cemented 
ga full ¢ 
~ an faster sales, greater profit. Write today uctaee 
hes and & ... we'll rush full information, Dept. DM-7 BS: ee eae Se. won't tear loose. 
; ' f ‘ vc IN d O ) 
“= Remember ....success depends on the strength of your line ' 
= ---for more details circle 31 on last page 
Top buy in “tongue-savers!”’ ieee 
A bolls gerehe tery 








STERLING DESK-TOP 


MOISTENER 


Priced to sell fast at just $2.00 (suggested retail) ... 
a value hard to beat at twice the price.or more! 

















d ® Non-spill high-capacity reservoir 
r ® Steel-weighted non-slip base 

®@ Handsome high-impact plastic in 

assorted colors for office or home 
ks ®@ Individually display-boxed 
co Request complete stationery & school supply catalog. 
St. 
, —>STERLING PLASTICS CoO. 
1140 COMMERCE AVENUE: UNION, NEW JERSEY 

nn Manufacturers of Stationery and School Supplies 
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ALUMINUM 






EDGE 
DRAWING 


accuracy built-in 


Made of the same fine grade of select lumber as alt ANCO Boards, 
the new #710-M Aluminum Edge drawing boards offer even greater 
drawing accuracy and durability than the all-wood boards 


List Price 
4.00 
4.80 


Board Sizes List Price Board Sizes 

No. 710M-1-12’x17” $2.15 No. 710M-3-18’x24” 

No. 710M-2-16”x21” 3.10 No. 710M-4-20’x26” 
No. 710M-5-23”x31” $5.95 


Available thru Art Materials, Drafting Supplies and Stationery Dealers 


BR,ANCO WOOD SPECIALTIES,INC. 
Q 71-08 80tn Street, Glenaale 27, New York 


---for more details circle 15 on last page 





















NEW PRODUCTS EN, Te Christmas Card Albums 433 of a special blue-black coating 










Nu-Art Engrav- of the old-fashioned blue. Speed 
ing Co. has an- tained by a conveniently interleav: 
g 









\ 


Office Paper Shredder 432 











nounced the availa- bon cushion, so that cushions need not 

A new Auto- 3 bility of five new inserted separately. Adding to ease of wy 
Shred office shred- = albums of Christ- is the anti-static quality of the blue-blad 
ding machine’ was 8 mas cards for 1961 coating which reduces the normal te. 
designed by Indus- The cards, all avail- dency of the paper to cling to the stengj 
trial Shredder & able either with or \ sample of the E-Z-C interleaved stene 





Cutter Co. of Sa- 


lem, Ohio. as a 





without personaliz is available without charge 





ed imprinting, are 

displayed in the fol 

pensive unit for any lowing five albums: Nu-Art Deluxe, Etch Folding Arm Chair 435 
office where confi- craft, Nativity-Art, Contempora and Open A new tablet am 
dential records of For Business. The last, as the name im folding chair so de. 
some kind — should plies, is made up of cards particularly > > signed that it m 
be destroyed An suitable for i i f ! i 


for use by business concerns in mains open and 





practical and inex- 
















































important feature is the retail and manufacturing fields. Al- standing even whe 
the exclusive auto- bums and complete information are avail- the desk portion js 
matic feed hopper able from Nu-Art Engraving Co., 5823 N j folded out of th 

which eliminates Ravenswood Ave., Chicago 26. III d Yy way is availabk 
constant hand feeding. Up to 100 sheets j from Howe Folding 
of loose papers, cards, tickets, etc. can ¢ Furniture, Inc., N 
be stacked in the hopper for automatic New Duplicating Stencil 434 Y.C. Called the Howe “101,” the chairs 
feeding. For stapled, pinned or folded A new duplicat- tablet arm rests compactly at the chair 
papers there is a separate gravity hand ing stencil that pro- side when not in use 
feed which operates simultaneously with vides extra - high 
the automatic feed. Obsolete or confiden- typing visibility and 
tial papers to be destroyed are shredded increases speed of New Card Lines 436 
beyond reconstruction into 4” — strips. application, has Millner Cards, Inc., has announced th 
Clips and pins are sliced without damage been announced by Sharpe’s “Classic” line from England and 
to cutter. The Auto-Shred is compact, Repeat - O - Type a new release from Shane. The forme 
just slightly larger than an electric type- Stencil Mfg. Co., features a unique envelope coding system 
writer and weighs only 70 pounds. It can Inc., 153 Coffey St.. Brooklyn $1, N.Y which automatically matches the prope 
be operated almost noiselessly on a desk Called the E-Z-C stencil, it is available envelope with the correct card. New from 
or table, or on a matching stand contain- with hole punchings to fit practically all Shane is the first series of 25-cent hv 
ing a waste bin offered by the manufac- mimeo machines, domestic and imported morous cards with Jewish-American designs 
turer as an accessory. The high visibility results from the use in four colors on super-gloss stock. 


pick the proven profit line of shelf-service snapaparts 


PRE-SET FOR 
PERFECT PUNCHING ea ee _ST 0 C kK 


Blank Rogersnaps 
Invoice Forms Bills of Lading 


. Voucher Checks 
No adjustments, no gauges, Salesman's Contact Report 
nothing to mark — 


Rogersnap Carbon Second Sheets 
just insert paper Legal size W-2 Forms 
and squeeze! Clix 
punches are permanently 
pre-set for proper center 

PAPER distances . . . save time OGERSNA 


and waste motion. BUSINESS FORMS 
Always accurate, P.0. BOX 10425 nauas 7, texas “BUSINESS FORMS SPECIALISTS” 


PUNCHES jamproof, trouble-free. - for more details circle 49 on last page 


CLIX =a 
DOUBLE DUTY PUNCH _ 


MODEL 32 
STEELGRIP CLIPS 
























































List $5.75 







Attractively displayed in their 
new, colorful, modern folding box- | 
es, these clips will really sell for 
you. The Regular, or large size, 
are packed twelve to a box; the 
Junior, or small size, thirty-six to 
a box. Each size is a compact dis- 
play, in blue and white, that will 
add beauty to your counter. 













are also available in: 

















1-Hole Punches — Model 100X — List $.65 
2-Hole Punches — Model 2 — List $2.75 for 5” —12” sheets 
3-Hole Punches — Model 3 — List $3.75 


Writ f ice 
7-Hole Punches — Model 7 — List $7.50 a vor 














Immediate delivery. 





See your Wholesaler or write to 


NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 








Quality . Est. 1896 
L. D. Van Valkenburg Company Holyoke, Mass. 




















- for more details circle 44 on last page 





- for more details circle 55 on last page 


MODERN STATIONER 


JULY 


z istead 
dis ob 
aved cay, 
<d not b 
se of te 
rluc-black 
mal  tep. 
1e stene 
ed stene 


435 
iblet arn, 
ir so de. 
it it m 
er and 
yen wher 
vortion js 

of the 
available 
> Folding 
Inc., N 
ie chair’ 
the chair 


436 
need the 
land and 
e forme 
g system 
€ proper 
Yew from 
cent he 
i designs 
‘k. 


\LISTS” 








PACKAGED TO SELL... 


2 


} DONT FORGET 
RUBBER 
BANDS! = 


Sold only through 
recognized wholesalers 


PLYMOUTH RUBBER COMPANY, INC. 


CANTON, 


acini 


fal 
LETT RREA 


First Name in Carbonsets 


THE LETTEREX CORPORATION 


Washington 24, D. C. 
(a division of Allied Paper Corporation) 


---for more details circle 38 on last page 


SPECIAL SAVINGS only during July 


Since 1896 





NEW for All 
TYPEWRITERS—TWIN SPOOL RIBBON 


BUY 27 
($18.35) 
GET 9 
FREE 


ake $11.90 
EXTRA 


Offer Closes 


July 31 
Order Deal 761 


BANKERS & MERCHANTS, INC. 


b> Ravenswood Ave., Dept Chicago 40, Ill 


---for more details circle 17 on last page 
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MASSACHUSETTS 
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W-2 FORMS 
Approved Federal, State and City 
wage-tax reports for 1-write oper- 
ation for NCR, Burroughs Sensi- 
matic. Also IBM Continuous, mar- 
ginally punched; and State cards. 


STOCK FORMS 


Invoices, bills of lading, purchase orders, 
reply messages, etc. You take the order, 
we fill it in your name. 





Forms imprinted or plain. 


PROMPT SHIPMENT MILLIONS OF FORMS 
ALWAYS IN STOCK 


Excellent profits—write for PROFIT-PLAN 
now! Serving the trade coast to coast! 


99 Hudson Street 
ork 13, N.Y. WA 5-4050 


---for more details circle 16 on last page 





If You're An Average Dealer You Can 


Sell ASENTRY’* 
Every 30 DAYS 


$680 Yearly Sales From $57 Inventory! 


Yes, Sentry dealers average 12-times-a-year 

turnover .. . gross $680 from $57 invest- 

ment. A floor model does it, because Sentry 

drop ships to order. And Sentrys sell for Jess 

po balf as much “ —, competitive 

safes, yet return you full profit. 

Big-safe features include Ver- Model S-3 Model S-C 
miculite insulation, built-in 3- — gyg. List Sentry S-3 safe plus con- 
number combination lock, cealing cabinet of genu- 
bank vault type lock bar, 2 $8995 ine mahogany, walnut or 
drawers. U.L. “C” label. Write blond wood. Suggested 
for details. list 


JOHN D. BRUSH & CO., INC., 580 West Ave., Rochester 11, N.Y. 


---for more details circle 22 on last page 


49 



















She. MWCO YY) pe § BL 


PRESENTS TWO OF THE 
NATION’S MOST OUTSTANDING 
CHRISTMAS CARD ALBUMS BY 





















































wit 


THE 
SAME SENSIBLE! 
PRICING WHICH MADE 
2 WONG ALBUM 
AR LAST YEAR WILI 
PREVAIL AGAIN THIS YEAR 
WITH CUSTOM IMPRINTING IN 
BOTH NEW YORK AND CALI 
FORNIA. FOR INFORMATION 
REGARDING THE AVAILA 
BILITY OF P. G. ALBUMS 
IN YOUR AREA 
WRITE 







INCORPORATED 
Doing one thing better... 
Personalized Christmas Cards 


5914 NAPLES PLAZA 
LONG BEACH 3, 
CALIF. 


















---for more details circle 41 on last page 
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NEW PRODUCTS .... 


Walnut Costumer 437 
? This 


2 . ” . 
Costumer Is a 


“Canaveral 


space age accessory 
for smart outfitting 
offered by Myrtle 
Desk Co. of High 
Point, N.C. A genu- 
ine walnut stem 
and stand are 
topped by five wal- 
nut knobs, with 








metal hooks just 
below. A metal 
umbrella ring is Danish brushed _ silver. 
The piece stands 74” high. List price is 
$39. 


Battery-operated Eraser 438 

A practical, auto- 
matic method for 
erasing typing and 
inked copy without 
smudging or — slip 
sheeting is the Qwik 
Electra, a_ battery- 





operated eraser, cas a 
available from K & ’ } - 
K Sales Co. Two << » \. 
standard size batteries spin its slim tip at 
4500 rpm, erasing even single typewriter 
characters without smudging adjacent let- 
ters. The Qwik Electra is finished in a 
gleaming bronze color and comes with 11 
replaceable eraser tips and brush, pack- 
aged in a three-color box. The complete 
unit, less batteries, retails at $2.98. Quan- 
tity and dealer discounts, together with 
descriptive literature may be had by writ- 
ing to K & K Sales Co., 1161 Passmore 
St., Philadelphia 11, Pa 


Transparent Mats 439 
A new transparent desk chair mat made 


\%-inch plexiglass has been announced 


of 
by American Mat Corp. It is claimed to 
have high impact qualities and a heavy 
load factor. Either side may be used for 
complete protection and the design and 
color of the floor covering or carpeting 
shows through. The mats all have finished 
edges. Literature and prices will be sent 
by American Mat Corp., 1853 Adams St. 
Toledo 2, Ohio 


Copying Machine 440 
Rovico, Inc., 320 
—<— ° Market St., New 
% ark, N.J., announces 
a new Rovico Foto- 
mate 10-inch Model 
which is described as completely auto- 
matic. It features a disposable cartridge 
containing developing fluid. This cart- 
ridge is easily placed in the machine, and 
then by the simple push of a lever you 
can automatically fill and empty the de- 
veloping trough, giving automatic fluid 
control. This machine, light weight and 
portable, weighs 13 pounds. It is styled 
in pastel beige to blend with any office 
decor The Fotomate 10-inch model is 
priced at $99.50 


o™~ i 
CHRISTMAS 


iLiosp 












VOGEL-PETERSON CO. 
RT. 83 & MADISON «¢ ELMHURST, ILLINOIS 
---for more details circle 56 on last page 
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CARDS 


1123 Washington Ave. 
St. Louis 1, Mo. 


PLEASE SEND ALBUMS TO 
Store 


Address 


City & State 








il} 


game 
featur 
* THI 


STANDING |" 


Hat and Coat) °? 
Racks with} °"” 
Hangers of} ti-v.c2 
ooks 1-05 44t 


Showroor 
MANUPACT! 
IN CANADA 


L1D., NEW 









-- for 





Decorator Line 


Decorator floor models are s¢0 
engineered, quality built and b 
fully designed. Frames are of 
square tubular steel giving nee@ 
strength and weight for anodized alt 
minum shelf sections. Cast alum 
shelf-arms finished to match 
frames in silver-gray or gold 
tone colors. All Decorator F 
models single faced or double & 
(island); garment hanger of 
styles. Two to six foot lengths, 
justable glides or 2” swivel o 
Quality built, these units will 
‘ for years — will not creak, sway, 
” or sag. 


Write for Bulletin DL-740 for fulli® 
formation on complete Decorator list 
including wall mounted racks. 
































2-ply wipers with 
sample or first order 


supply of Scctt 














FREE 


MODERN STATIONER 





Accessories Catalog 301 


\ new catalog designed as a_ reference 





guide and sales tool of steel office and desk 








accessories has been published by Lit-Ning 
Products Co. It shows more than 130 
different models of desk trays, desk files, 
cash boxes, waste baskets and file baskets 




















The catalog is punched to fit a conven- 
tional three-ring binder. Price lists and 














new catalogs can be obtained by writing 


Chart Filing Guide 300 National Sales Office, Lit-Ning Products 


\tlas Vertical Filing Systems Div of- Co. 170 North Robertson Blvd., Beverly 
roa new Atlas Reference Chart listing Hills. Calif. 


























e many sizes and types of offset plates, 
gives, stencils, accounting forms, and Steel Storage Shelving Guide 302 
her odd size materials that may be filed 
\tlas filing systems. The correct hang- 











“12 Losses Penco Planning Can Control” 
; 4 a is the title of a new 16-page booklet on 
os and cabinets for each item are indi- ; - Sep 
eae steel storage equipment with 63  illustra- 
ed. Write the company at 16716 West- ; : 
: Picea 10 Ohi tions for storage system planners. A copy 
dd Ave. siiivsiess : si is available from Penco Div., Alan Wood 


- | Steel Co. 200 Brower Ave., Oaks, Pa 
Furniture Price List 303 
The Bentson Manufacturing Co., Aurora, 
Ill., has issued a complete revised general 
LIDS | price list, No. 661, which replaces all form- 
a | er books and single “temporary” sheets 


Available to dealers on request, the 28- 






| page book carries hundreds of line drawings 
with dimensions and descriptions of the 
| Bentson line of steel desks. tables, book- 
| cases, credenzas, filing cabinets, counters 
|} and other office furniture and equipment 
An expanded modular section has lower 
| prices for many components 


Artist Supply Catalog 304 
Nobema Products Corp., 141 Greene St., 
New York 12, N.Y., is commemorating 


its 60th anniversary with the publication 


® of a 16th edition of its catalog, with 464 
alle pages listing everything from acetate to 
yardsticks in the way of artist, drawing, 





games in new 400-F display stationery and hobby craft materials 
feature * FLIP- MOVIE BACKS Every article is alphabetically and nu- 
* THREE NEW GAMES merically indexed and has its retail price 


listed. Dealer imprinted copies can be pur- 

*FLASH CARDS desea Wi I 
—_ chased at cost in minimum quantities of 

100. 

thequality line GRR 

Only 29C ® Folding Furniture Cabinet 305 

A new 16-page catalog describing fold- 


yers of Ed-U-Cards Mfg. Corp. ing tables, chairs and trucks for institu- 


tional uses has been released by Howe 



































3-05 1e . “; . : . . : 
KS 13-05 44th Ave., Long Island City 1, N. Y. Folding Furniture, Inc., 1 Park Ave., New 
Showroom: Room 353 « ¢ 200 Fifth Ave., N.Y. York 16, N.Y. Specifications and tech- 
MANUFACTURED AND DISTRIBUTED UNDER LICENSE To sscripli are r » ac- 
8 CANADA a ig By rene nical ce scriptions are provided. An a 
1., NEW TORONTO, ONTARIO companying price list has also been pre- 
--for more details circle 28 on last peq> pared. 
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ry Desk Top Cleaner 





2-ply wipers with 
sample or first order 


supply of Scctt 















rator 

ble f 
“ a Easy to apply. Pour it on — Wipe it off. 
lengths, \ Contains magic miracle compound that penetrates 


wivel ci 
ts will 
ak, sway, 


Stubborn grit and grime. Brings back original finish. 
1 Pint—$1.25 Doz. Pints—$12 


(WEST COAST SLIGHTLY HIGHER) 





Gf 
(i 










€Eé 





0 for full i : ra itu iin Tig Order today. Money back guarantee. 
ver _AINOLEUM DESK TOPS LOOK BRAND NEW IN 2 MINUTES! 














FR 








Wie it ikl WIE 4 
0. —i'__ Free test sample! ‘| MER’S, Unc. veer. us 
! Sa eee eee 70 Vernon Street * Bridgeport, Conn. 





| last page 
TATIONER 
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® 
PUNCHES 


the one thing 
they do bestis 
punch holes 





$4.95 
List 





Case-hardened, steel cutters (two %4” 
holes 234” c to c); automatic paper-guide 
lock; finger-touch handle; a solid, die- 
cast unit with baked-on hammertone 
finish. Model 234. 


$2.95 

List 
Light-duty punch for home, office and 
schools. Punches 1, 2 or 3 holes with ex- 
clusive Double-Action Handle —touch the 
center, it’s a standard, 2-hole punch; 
touch either end and it punches 1 hole! 
Model 102. 





ANOTHER THING ZIP DOES 
-IS HELP YOU TO MAKE 
A BIGGER PROFIT WITH A 
SMALLER INVENTORY. 
we call it our new Dealer-Tailored Plan 
..and it’s been created to give you the 
profit advantages of maximum discounts 
with a minimum inventory! And, because 
Zip punches are made and guaranteed to 
last and last and last... the only “re- 
turns” you'll have will be satisfied cus- 
tomers! For complete details on Zip’s 
Dealer Tailored Plan write: 


© PRODUCTS COMPANY 
Box 759 e Los Altos © California 





- for more details circle 59 on last page 
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Envelope Price List 306 

Hi-Craft Envelope Co., 199 Lafayette 
St.. New York 12, N.Y., offers a new 12- 
page price list to help stationers get their 
share of the printed and unprinted en- 
velope business. Special sections give gen- 
eral information and freight rates for deal- 


ers 


Profit Chart 307 


Precision Equipment Co. has produced 
an “automatic profit chart” for use by 
retailers in figuring margin and markup 
percentages. A slide chart gives unit sales 
prices and profit percentages for items 
Readers wishing 
a free Profit Chart should write on busi- 
ness letterhead to Precision Equipment 
Co., 411 N. Ravenswood Ave., Chicago 
40, Ill. The slide charge contains figures 


bought by the dozen. 


for items costing from $1 to $36 per dozen 
at 25-cent intervals. Profit percent figures 
run from 25 to 50 percent on selling price, 


and from 33%; to 100 percent on cost. 


Bank Supply Catalog 308 
A new Bank and Cashier Supplies cata- 
log. with or without dealer imprint, is 
available from Major Metalfab, Inc., P. O. 
Box 3323, Chicago 54, Ill. It includes a 
variety of coin handling equipment and 
engraved signs. A sample copy and an 
order form for imprinted quantities is 
available from Major Metalfab. 


LOW COST 


STORE FIXTURE 


PROVED BY THOUSANDS 
TO INCREASE: 

@ IMPULSE BUYING 

@ SELF-SERVICE 

@ RELATED ITEM SALES 
SELL MORE — SELL FASTER — SELL 
EASIER . . all with the amazingly 
LOW-PRICED, HIGH-QUALITY, FLEXO- 
SPACE. Self-Service makes it easier 
for your customers to buy. 
USABLE SELLING SPACE ALL AROUND 
the entire Island NO BLIND 
SPOTS! Use in all departments. 
Write today for full details of how 
YOU can make your sales soar at an 
unbelievable low cost with FLEXO- 
SPACE. 


FREE ALL NEW 50-PAGE 
WHOLESALE DISCOUNT CATALOG 


WRITE: ADD SALES CO 
829 YORK STREET 
MANITOWOC, WISCONSIN 


---for more details circle || on last page 
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CLASSIFIED ADVERTISEMENTS 


Deadline for classified advertisements is the fifteenth of the 2nd month 
preceding the month in which the magazine is issued. RATES: 30c a word, 
Minimum Order: $6.00. Names and address are te be included in the count, 
Initials or sets of figures are to be counted as one word. 








HELP WANTED 


FOR SALE 





STATIONERY SCHOOL SUPPLIES 
GENERAL MANAGER SALES MANAGER 
International AAA-1 Manufacturer needs mana- 
ger for its Stationery Division, which specializes 
in Binders, other Heat Sealed Vinyl items and 
Stationery novelties. We need a man who can 
run a business to manage this million dollar 
volume department. Everything from the creat- 
ing of items, costs, merchandising, selling and 
general distribution must be handled. Only top 
notch man who knows the business will be con- 
sidered. Phone Burt Siris, Cy 2-2500 or write 
to A. J. Siris Prod. Corp 780 E. 134th St 
eS ee 7-61 


Salesman-full time-with acquaintance and follow- 
ing in commercial and wholesale stationery 
drug. tobacco, candy, notions and variety jobber 
trade in Pennsylvania, Maryland and Delaware 
Liberal draw and expenses aree volume now 
sold in territory 
company 


Well established and growing 
manulacturing writing instruments 
Tremendous potential Must be energetic and 
ambitious with excellent references. Submit de- 
toiled resume. Renlies held confidential. Reply 
Box 324, MODERN STATIONER AND OF- 
FICE EQUIPMENT DEALER, 1 East First 
Street, Duluth 2, Minnesota 7-61 


Salesmen now calling on gift stores, drug stores 
etc We are a 3l-year-old publisher of studio 
and humorous greeting cards 5 i 
Prepaid shipments. Free racks. etc Box 305 
MODERN STATIONER AND OFFICE EOUIP 
MENT DEALER, | East First Street, Duluth ? 
Minnesota 1-62 


25% commissions 





FOR SALE 





Office Supply and Printing business, only store 
in good town of 10,000, upper midwest, clean 
inventory some machine business, could be 
more. Good lease on beautiful store. Gross 
$120,000. $25,000 will handle. Good man with 
proper capital will net over $25.000 first year 
Box 325, MODERN STATIONER AND OF- 
FICE EQUIPMENT DEALER, 1 East First 
Street, Duluth 2, Minnesota 7-61 


FULL-LINE STATIONERY, OFFICE SUPPLY 

MACHINE AND COMMERCIAL PRINTING 
business in fast growing area Virginia, volume 
over $75.000 Real opportunity $5.000 down 
Box 3°90. MODERN STATIONER AND OFFICI 
EQUIPMENT DEALER, 1 East First Street. 
Duluth 2, Minnesota 7-61 





1961 

Sept. 18-Oct. 18—National Interior De- 
sign Month 

Sept. 23-26—National Stationery and 
Office Equipment Assn., 
exhibit, The Conrad Hilton 
Chicago 

Oct. 1-7—National Letter Writing Week 

Oct. 5-8—Eastern Regional Office Ma- 
chine Dealers Sixth Annual Conven- 
tion, Concord Hotel, Kiamesha Lake, 
N.Y. 

Oct. 14-17—-Fifth annual Eastern Com- 
mercial Stationery Show, New York 
Trade Show Building 

Nov. 3-5—Western Area Convention- 
Exhibit of National Office Furniture 
Assn., Ambassador Hotel, Los Angeles. 

1962 

Feb. 16-18—Western Show, National 
Stationery and Office Equipment 
Assn., Brooks Hall, San Francisco. 


convention 


Hot l, 


Office Supply, Stationery & Book Store, Nor# 
California. Large space, good lease. Approy 
ventory $25,000. Box 817, Chico, California, 





ATTENTION STATIONERS 
Make Steady Profits the year round 
NEW MIRACLE-STIK 
NAME & ADDRESS LABELS 
Finest all purpose label ever made 


NO LICKING! NO MOISTENING! 
STICKS TO ANY SURFACE 
45 % 
PROFIT 
FOR YOU 


Sell your 
CUSTOMERS 
this high 


mark-up item 





The Kennys 
15 Hyacinth Road 
Levittown, Pa. 








Label Size is 1Y2" x V2", printed in 6 
ink on Super white paper. 


MIRACLE-STIK name & address lab 
or any 3 lines of copy retail at 
200 for $1.00 
Miracle-Stik Labels stick instantly to 
giass, paper, plastic, metal, etc. Resists 
cold, time. Removes easily without scrap 
For home ,Business or Industrial use. 


Circulars imprinted with dealers name 
available at cost. 


Write now for samples and I'terature 


DIE CUT SPECIALTY CO. 
229 No. 13th St., Phila. 7, Pa./LO 3-4 








- for more details circle 26 on last 


FULL Mark-Up 
FACT Profits 


=~ | DRAWING TUBES & 


Write, draw, 
decorate on fabric, leather, 


metal, paper in sparkling, raised GLITTER. 
Simple to use— 

produces fascinating effects in seconds, 
Individually blister packed; 12 colors. 
Also: assortment of activity kits. FREE rad 


NEW! LINCK’S TEXTILE PAINTING 
24 colors @ Only 39c each! 
Assorted textiles designed for painting. 


Write for full details 
1 | 


---for more details circle 39 on last 


MODERN STATIC 
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tell me more... 


about these 


This page is provided for your convenience. To obtain additional information on new products, trade literature and advertised products in this 
issue, simply circle the corresponding number on the perforcted card below. fill in your name, business address and mail the card. 


ADVERTISED PRODUCTS ~ 


Chapel Art Studios — Christmas cards 
— page 50. 


Acco Products — Newly designed 
punches — pages 32 & 33. 


Add Sales Co. — Store fixture — page 52. 


Advanco Products, Inc. — Paper hold- 
ers — page 42, 


Alma Office Machine Corp. — 10-key 
adding machine — page 45. 


American Map Co., Inc. — Map design- 
ed gift wraps — page 38. 


Anco Wood Specialties, Inc. — Drawing 
board — page 47. 


Apex Business Systems — Business 


forms — page 49. 


Bankers & Merchants, Inc. — Twin Spool 
ribbon — page 49, 


Barricks Mfg. Co. — Bulletin boards, 
easels — page 46. 


Bay Products Div. — Shop equipment 
and shelving — page 39. 


Bee Paper Co., Inc. — Graph papers 
— page 36. 


Bostitch, Inc. — Stapling equipment — 
4th cover. 


Brush, John D., & Co., Inc. — Safes — 
page 49. 


Burroughs Corp. — Carbon interleaved 
copy sheets — 2nd cover. 


Cram, Geo. F., 
maps — page 34. 


Co., Inc. — Pocket 


Die Cut Specialty Co. — Self-sticking 
labels — page 52. 


Eaton Allen Corp. — Type correction 
paper — page 3. 


Ed-U-Cards Mfg. Corp. — Games — 
page 51. 


Flash Mfg. Co. — Marking device — 
page 40, 


Gibson, The C. R., Co, — Memory books 
— 3rd cover. 


Globe-Wernicke Co., The — Hanging 
folders — page 47. 

H-O-N Co., The — Card files, cash 
and bond boxes — pages 28 & 29, 


Hamilton Cosco, Inc. — Executive arm 
chair — page 10. 


Handicraft Tools, Inc. — Knife and 
blade merchandisers — page 39. 


Hoggson & Pettis Mfg. Co., The — 
Ticket punches — pages 38. 


Ince — 
continuous forms — 


International Business Forms, 
Snap-apart and 
page 46, 


K & C Metal Products Co., Inc. — Stor- 
age cabinets — page 30. 


Letterex Corp., The — Carbonsets — 


Please Print or 


39 Linck, O. E., 


Co., 
tool — page 52. 


Inc. — Decorating 


Masterpiece Studios — Christmas cards 
— page 27. 
Christmas 


Mcintosh, Duncan, Inc. — 


cards — page 50, 


Melind, Louis, Co. — Numbering ma- 
chine — page 39. 


Murphy Mfg. Co., Inc. — File cabinets 
— page 34, 


New England Paper Punch Co. — Paper 
punches — page 48, 


Plymouth Rubber Co., Inc. — Rubber 
bands — page 43. 


— Cash 
safes — 


Inc. 
adding machines, 


Regna Cash Registers. 
registers, 
page 37. 


Remington Rand Div. of Sperry Rand 
Corp. — Adding machines — page 4. 


Roberts, Weldon, Rubber Co. 
point erasers — page 44, 


Rogersnap Business Forms — Business 
forms — page 48. 


Royal Business Forms, inc. — Business 
forms — pages 6 & 7. 


Seneca Novelty Co., Inc. — Ruler dis- 
plays — page 36. 


Sheaffer, W. A., Pen Co. — Back-to- 
school pen promotion — page 9. 


Sterling Plastics Co. — Moistener — 


D, tat 
a 








Type Information Dealer ( 
( ) Other canine 


! want to receive (continue receiving) MODERN STATIONER ( ) Yes ( ) No 


) Wholesaler ( ) Mfr's. Representative 


Business Name 
Tell-Me-More Dept. 


MODERN STATIONER 


: : Street Address 
Simply circle the num- 


ber of the product or 
service you would like 
to know more about, 
and drop this card in 
a convenient mailbox. 
No postage is needed. 





Advertised Products; 10 11 12 13 14 15 16 17 
28 29 30 31 32 33 34 35 36 37 38 39 
50 51 52 53 54 55 56 57 58 59 60 


23 24 25 26 27 
45 46 47 48 49 


New Products: 400 401 402 403 
415 416 417 418 419 420 421 


433 435 437 438 439 440 


404 405 
422 


406 407 408 409 410 411 


425 426 427 428 


412 413 414 
429 430 431 432 


423 424 


Yours for the Asking: 300 301 302 303 304 305 306 307 308 





— ORO RT memo ore RARER nemo egg 


tell me more... 


about these 


Forms Fixture File Cabinet Bar 
ADVERTISED PRODUCTS 


: : Filing Cabinets 
54 Underwood Corp. — Portable type- New Playing Card Line ad 


writers — page 35. Offi Shredd 
Portable Typewriter ao ee 


Van Valkenburg, L. D., Co. — Paper 


clasps — page 48. Christmas Card Albums 


Pencil Sharpeners 


Vogel-Peterson Co. — Hat and coat New Duplicating Stencil 


racks — page 50. Flexible Desk Set Line 


Folding Arm Chair 
Wiemer's, Inc. — Desk top cleaner — Collating Machines 
page 51. New Card Lines 


— ba Mechanical Pencil Display 
World Publishing Co., The — Dictionary, Walnut Costumer 


bonus offer — page 31. 
Pocket ‘Post Office’ 
; Battery-operated Eraser 
Zip Products Co. — Paper punches — 
page 51. New Furniture Line 
439 Transparent Mats 


Corry Jamestown Co. — Office Furni- Forms Storage Binder ; : 
ture franchises — page 41. 440 Copying Machine 


Correspondence Sorter 
New Products Rubber Band Package Yours For The 4A cir 


400 Electric Typewriter New Stapler Package 300 Chart Filing Guide 
Note Paper Drawing Table-Desk 301 Accessories Catalog 
Notebook Dictionary New ‘Lefty’ Scissors 302 Steel Storage Shelving Guide 
New Desk Line Adhesive Tacks Furniture Price List 


Spelling Aids $1.98 Ball Pen Artist Supply Catalog 


Travel Bag Coloring Set Electric Adding Machine Folding Furniture Cabinet 
3-Inch Ring Binder Personalized Tallies Envelope Price List 
Card Case Fall Writing Paper Profit Chart 


Dry Transfer Letters Coaster Display Rack Bank Supply Catalog 


Postage 
Will be: Paid 
If Mailed in the 
United States 


To obtain addition: 
information on _ ne\ 
products, literature 
advertised product 
described in this issu 
use this card, which 

provided for your co 

venience. 








BUSINESS REPLY CARD 


FIRST CLASS PERMIT NO. 665. SEC. 34.9. P.L.&R., DULUTH, MINN. 




















TELL-ME-MORE DEPT. 


MODERN STATIONER 


1 EAST FIRST STREET 
DULUTH 2, MINNESOTA 





III 








iona 

new 
re © 
luct 
ssut 
fay) 


cor 





Veet ' 


ve 





Veet Your Gibson Customer: gry 









orandmas © 
doa 


lot of 
remembering!” 


en you’re a grandmother, several things happen. First, you 
have a lot of younger relatives. Second, you have memories. 
And you get to be just a little proud about both. No wonder, 
hen, that so many of these ladies are customers for Gibson 
products. The one above, for instance. In the last two months 
she’s bought a Wedding Record Book for a niece... a Gibson 
Baby Record Book for her daughter’s second child . . . a Gradu- 
ation Book for a grandchild...and even a Gibson gift for 
herself—an S.0.G. with P.I.P.* On each of these purchases, her 
dealer made a healthy, handsome profit. 





' 


How about you? In case you don’t know just how complete the 
Gibson line is, send for product information today. It’s essential 
teading for greater profits! 













P328/37 


SELLING HINTS: Don’t say “Picture 
Album.’’ Do say ‘S.0.G. With P.I.P.’’ 
* (Silly Old Grandmother With Pictures In 
Purse.) Then, let her browse through your 
Gibson catalog. Be sure she sees our large 
selection of Anniversary Books. Any item 
you don’t stock can be quickly ordered by 
mail. 


Gibson Memory Books...don’t forget! 


VI 


aN 


THE 
OR Gibson 
COMPANY 


NORWALK, CONNECTICUT 


Showrooms at 225 Fifth Avenue, New York City 
and The Dallas Trade Mart, Dallas, Texas 


THE MOST COMPLETE LINE OF MEMORY BOOKS IN THE WORLD! 


--- for more details circle 30 on last page 





72 MILLION PEOPLE 


Sr ee eo 





BOSTITCH B12 STANDARD STAPLER 


...@ secretary 


7 


...Or a typist 


THE BOSTITCH 8: 
STAPLER WOR 


STRIKING 


BOSTITCH B12 STANDARD 


FOR GENERAL OFFICE FASTENING DESK STAPLER 


i * 
Bostitch BBR : ‘ ‘ 8 FOR HEAVY-DUTY FASTENING 
Wheres the stnpoircng tos ch 
. ao Dente + Dhews 
bas 


BOSTITCH =e call 
: _ me ram a 
BOSTITCH BOSTITCH 


IN THE SATURDAY EVENING POST - TIME - NEWSWEEK - BUSINESS WEEK - DUN’S REVIEW 





BOSTITCH 


STAPLERS AND STAPLES 


---for more details circle 21 on last page 
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